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Course Title :

Area of Sfrdy:

Credit Hours :

English I
Core

3

Part I
Readings on the Topic

1 How Your Birth Order In{luences Your Life

Adjushnent

2 The Lion's }fuir

3 The Friendship Bond

tsurbanchal University
BBA I Semester

LH; {8

Lucille K. Forer

Ethiopian Folktale

Mary Brown Parlee

Course Objective

This course is designed for students to broaden their horizons through Reading, Reflecting and

Writing. It is also prepared to develop a lasting passion for learning.

Aims

The aims describe the purposes of a course based on this syllabus. The aims are to enable students

to explore the meaning of life, fosterhuman relationships, understand the moral sense of right and

wrong, bring change and development, tbcus on reading and writing skills.

Skills

Students should be able to enhance their reading and wriring skills. They should be able to apply

their range of skills leamt from the course content in their professional life. In fact, they should be

encouraged to participate in classroom activities, assignments, discussions and interactions that

would genuinell' showcase their overall skills.

LH4

LH4

LH4
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4 Heart Speaks to Heart Acnrss a Cultural Divide

5 The Ant and the Grasshopper

6 Courtesy: Key to a Happier World

7 Tell White Lies (Occasionally)

8 The Trumpet of Conscience

9 Modern Socicty and the Quest for Human Happiness

Gail Saunders

W. SomersetMaugham

Dr. Nonnan Vincent Peale

LH4

LI{'4

LH4

Donald W. McCullough

Dr. Martin Luther King Jr.

The Dalai Lama

LH4

LII4
LH4

LH410 Development, Dernocracy, and the Village Telephone Sarn (Satyan) Pitroda

Part II

Writing Skills LII S

Paraphrasing, summarizing a story/ Iltroductions and conclusions/ Adding coherence,

Outlining/Srrmmaizing an article, summarizing a passage, Summarizing main ideas, Subject-

verb-agreement, Sentence variety: simple, oompound, and complex, Consistency in tense, person,

number, and tone

Reference

Smalzer R. William. Write to be Read. Reading, Reflection, and Writing. Second Edition.

Cambridge University Press. Delhi
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Purbanchal University
BBA I Semester

LH:48

Course Title

Area of Study

Credit

: Financial Accounting and Analysis

: Core

:3

Course Objective:

The objective of this course is to enable students to record and report business transaction with a

clear understanding of basic financial statements. The course also teaches the use of finaurcial

statements from different stakeholder's decision perspectives

Course Contents:

Unit L Inhoduction to Financial Accounting LH 6

Meaning, Objectives, Importance'and Limitations of Financial Accounting, Users of accounting

informaton, Accounting Cycle, Accounting methods (Cash basis and Accrualbasis), Analysis of

Transactions and Accounting equation.

Unit tI: Basic Accounting Concepts and Conventions Llf 3

Basic Accounting concepts: Business Entity Concept, Money Measuremeni Concept Dual Aspect

Concept, Going Concern Concept,, Accormting Periods Concept, Historical Cost Concept,

Realization concept' Accrual concept, and Matching concept. Generally Accepted Accorurting

Principles (CAAP) and Financial Reporting environment'

Unit III: Fundamental Accounting process LII 16

Joumalizing. Posting in Ledger, Preparation of Unadjusted Trial Balance, Adiusting Entries and

Adjusted Trial Balance, Worksheet, Concepts of Capital and Revenue lterns, closing entries,

Financial Statements- Income statenrent, Statement of Retained Earning and Balance

concepts of use of accounting soffware for the fundarnental accounting process'

w yl
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Unit fV: Accounting for Cash LH 6

Concept of Cash Book and Bank statement, Preparation of Bank Reconciliation Statement.

UnitY: Accounting for Fixed Assets and Depreciation LH 7

Meaning and accounting of Fixed Assets (Depreciable and Non-depreciable Assets), Depreciation

methods- Straight Line Method (SLM), Modified Acceleration CostRecovery System (MACRS)

and Written Down Value Method.

Unit YIr Corparate Report and Analysis LH 10

Concept of Corpc,rate Annual Reports; Analysis of Corporate Common Size Statements; Ratio

Analysis- Liquidity, Solvency, Efficiency (turnover) and Profirability: Uses ofRatios for different

Stakeholders' Point of Vierv, Preparation of Cash Flow State.nrent (Direct and Indirect method).

Suggested Readings:

Madhav Raj Koirala, L P Bhanu Sharma, Narendra Sharma, Chiranjibi Acharya, Chinta M.

Gautam, {2021), Fin ancial Accounttng,z'd Edition, Buddha Publications

Y RKoirala, RP AchaLrya, D Bhantlnri, MKarmacharya, B B Sharma. (2021). Introduction to

Financial Accaunting, Asmita Publications

Narayanswamy,R., Financtal Aeeounting: A Managerial Perspective. IOth Edition, PliI (PJ I-td.,

New Dclhi

Porter, Gary A. and Norton, Curtis L., Financial Accounting: The Impaa on Decision Ma*ers,

Harcourt Coilege Publishers, Orlando w tu\

,



Purbanchal Univercity
BBA I Semester

LI{:48

Course Title

Area of Study

Credit

Microeconomics

Core

Course Objective:

The objective of the course is to develop analyical skill of the students to understand the theories

and practices in b-usiness economics as they are applied to the area of busiuess economy.

Course Contents

Unitl; Introduction of microeconomics LH 5

Meaning of micro economics, Micro economic approach, and Importance of Microeconomics

Limitatiqns of Micro Economics

Unit II: Theory of Ilemand and Suppty LH 12

Dernand: Concepq Derivation of Individual and Market Demand Curyes, Movement along a

Demand Curve and Shift in Dernand Curve, Demand function and Determinants of demand,

Elasticity of Demand (price, income, oross) [Numerical problems], Measurement of Price

Elasticity of Demand (Point, Arc, Total outlay. Percentage), Relationship betr.veen Elasticity and

,{verage reve,nue (AR)- Marginal revenu€ (MR), Importance of Elasticity of Dernand Supply:

Supply function, Elasticity of Supply and its measurement

Unit III: Theory of Consumer Belfavior LII 10

Concepts of Cardinal Utility, Derivation of Marginal Utility (MU) and Total Utility (TU) curves,

approach of Ordinal Utility: Indifference cume (meaning, assurnptions, MRS and properties),

Budget line and its shift, Consumer's equilibrium, [Numerical problerns] lncome effect, Prioe

effect, Substitulion effect, Decomposition of Price effect into Income and Substitution effect,

Derivation of ICC and PCC for normal and inferior goods

Unit fV: Theory of Production LH8
Concept, forms of product (Total Product, Average Product, Marginal Product), Short-run and

J

Long-rui production firnctions: concepts, law of variable proportions. concepts and

@x fui\



Iso-quants, Marginal Rate Technical Substitution, Iso-costs, Producer's equilibrium [numerical
problems], Law of returns to scale, Expansion path, Choice of optimal combination of factors of
production

Unit Y: Cost and Reyenue Curves LH 4
Traditional Theory of Cost: Short-Run and Long-Run Cost, U-shape average cost; Modern Theory
of Cost Short-Run and Long -Run cost; Revenue under different market

UnitYI: Theory of Firm LH g
Market tlpes and its charactenstics, concept of equilibrium of firms and industry, Perfect
competition: price and output determination in SR and LR by TC-TR and MC-MR approach,
Monopoly: price and output determination in SR and LR by TC-TR and MC-MR approach, price
discrimination (concepts, degrees andobjective) Monopolistic competition: short-run equilibriurn,
long-run equilibrium- excess capacity [Numerical problems for profit maxirnization conditionJ

References:

1. Craig H Petersen, W. Cris Lewis and Sudhir K. Jain, Managerial Economics, 4/ed, Pearson
Education, New f)elhi, 2003 lRecent editionl for Unit - n, V &VI

2. Dwevidi D.N., Microeconomics Theory and Applications,20A3, Pearson.Education, New
Delhi, [Rccent edition] tbr Unit - I & Unit - il,

3. Koutsoyianuis A., Modern Micro Economics. MacMillan Press, [Recent edition] for Unit - I!
uI,rv,v&vI
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Purbanchal UniversitY
BBA I Semester

Llt:48

Course f itle

Area of StudY

Credit

: PrlnciPles of Management

: Core

LH8
Unit IV Organizing and Coordination

o{ Organizing. Process of Organizing' Formal and
Organizing - ConcePt, Nature and clcments

Informal Organizal ion- ConcePt, Features. objectives, Differences between forrral and lnformal

Organi zati on ; Clrgani zati onal Stnrcture- ConcePt, Forms of Organizationa1 Sttucture- Line, Line

and Staff, Functional. Committee'' Matrix, Tearn, Network; Coordination- ConcePt, PurPoses and

Principles of good coordiqation, Techniques of effecti ve coordination

GDD' A

3

ffffir""J,lTTlo pro.oro" studcrrts v".ith an uderstanding of basic concqrts of principles an'il

practicesofmanagementtoenhancetheirmanagerial"opubiliti*'aurlenablethemtoapplyinthe
practical field.

Course Contents:

LH8
Unit I Introduction to Business and Business forms

Business - concept, Nature and scope, Business objectives' distinction between Business'

Commer.ceandTrade.FormsofBusinessOrganization.Soleproprietorship,PartrrershipoJoint-

.stock company, Cooperative societies

, LII 8
Unit tI Introduction to Management

Management: concept, characteristics. Principtes, l'unctions, Emerging challenges for

Management; Managers: Concep! Basic Managerial Roles and Skills; Approaches to

M*u!.*eot- classiJal Behavioral, Quantitativeo Systems, and contingency -

UnitlllPlanningandDecision-Making r, -cnr^--i-^ ,. ""I-*--'
Concept,PurposeandProcessofPlanning,TlpesofPlaas,MethodsofPlannhg,Contingency
Planning- Concept and Needs; f)ecision - Making- Concept, natrrre, importance, qrpes andptocess,

Decision Making sttrr, Decision Making conditions- certainty, Risk, uncertainty



Unit V: Leadership and Motivation LII I
Leadership - Concept, Nahrre and Functjons, I)ifference between Manager and Leaders,

Leadership Styles- Autocratic, Democratic, Laissez-Faire (Free Rein), Emerging Issues
Concerning Leadership ; Motivalion - Concept, Features, Importance, Types of Motivation-
Exhinsic and Intrinsic, Financial and Nonfinancialo Reward and Punishment, Techniques for
Improving Employee Motivation ; Theories of Motivation- Need Hierarchy (Abraham Maslow),
Two Factor Theory (Frederick Herzberg), Theory X and Theory Y (Douglas McGregor)

UnitYI: Supervision and Control LH I
Supervision - Concept, knportance, Factors affecting Supervision, Supervisor - Roles, Functions
Control- Nature, Purpose and Process of Controlling, Types of Control - Feed-forward,
Concurrent, Feedback, Planning Ys. Controlling, Prerequisites of effective Control System,
resistance to Control, Controlling Tools and Techniques, Managing Control in Organization.

References

Harold Koontz, Weihrich, H., Management A Global Perspective, 10/e, Tata McGraw-Hill, New
Delhi

Santosh Raj Poudpl, Gopal Man Pradhan and K P Bhandari, Principles of Managanent, Text,
and Cases, 2003, Buddha Academic Publishers, Nepal

Stephen P. Robbins, Mary Coulter, Neharika Yohra, Management, l0/e. pearson
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Purbanchal University
BBA I Semester

LH:48

Course Title

Area of Study

Credit

; Business Mathematics

: Core

:3

Course Objective; The course objective is to provide students with reinforcernent of mathernatical
computadons and challenge the student to understand how to process and interpret information to
arrive at logical conclusions to common business math applications, Also the objective is to
develop proficiurcy in the application to solve business math problems. Understand the important
role math plays in all facets of the business world.

Unit l:Set Theory
Review on Set and Set Membership, Relation and Equatity of Sets, Universal so, oi*Ij"O
Infinite Sets, Set Operations: (.Union, Intersection, Difference, Complement, and Symmekic
Difference), Fundamental Laws of Set Operations, Cartesian Product Of Sets, Cardinal number of
h'inite Sets and Related Problems.

Unit II: Linear Equations LH3
System Of Linear Equations, Consistency of System of Linear Equations, Solutions of Systern of
Linear Equations, Unique Solutions, and tnfinite Solutions.

Unit III: Matrix and l)eterminants LII g,
Matrix' Types of Matrices, Addition of l\{atrices, Multiplication of a Matrix by a Scalar,
Multiplication of Matrices, Determi-nant of a Square Matrix, Properties of Determinant (Without
Proof) And Related Problems, Transpose of A lvlalrix, Adjoint of A Matrix, lnverse of A Square
Matrix, Properties of lnverse of a Mahix, Solution by Row Eqriivalent Matrix Method, Inverse
Matrix Method and Cramer's Rule up to Three Variables.

Unit fVitr'unction, Limit and Continuity LI{ g
Function, Construction of Functions, Linear and Quarlric Functions, Absolute Value Function,
Exponential Functions, Logarithmic Functions, Zeros of a Function, Break Even Analysis,
Monotonic Function,Inverse Furction Limit of a Function, Continuous f'unction.

W ,ty\
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Unit 5: Differentiation of a Function (Excluding Trigonometric Function LH z
Detinition Of Derivative, Right Hand derivative And Left-Hand l)erivative, tsasic Laws of
Derivative, The Chain Rule. Derivative of Exponential and Logarithmic Functions, Higher Order
Derivative, Slope of a line.

Unit 6: Maxima and Minima Functions LII6
Local Mixima and Mininra of a Function, Global Maxima and Minima, Application of Maxima
and Minima io Business Related Problem^s,

Unit 7: Integration (Excluding ?rigonometric Function) LH s
Lrtegration, Formulae of Integration, Integration by Parts, Definite Integrals, Application of
Integratioa in finding Area and in Business Related Problems.

Unit 8: Interest and Annuities LH 5
Simple And Compound fnterest, E{fective Rate of Interest, Present and Future Values of Money
Under Compound Interest, Annuity, Present Value and Amount of Annuiry Under different
Conditions.

References:

Shrestha, Thagurathi, & Mishra, Business Mathematics (New Eclition), Buddha Publication,
Kathmandu.

Karna & Raut, Business Mathematics, (New Edition), Ashmita Publication, Karhmandu
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PURBANCHAL UNIVERSITY

Faculty of Management

Syllabus Of

Bachelor of Business Administration (BBA)

Semester II
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Curricular Structure (Bachelor of Business Administration - I20 Credit l{rs.)

w 14'

NEPPI-

Second

Semester

Course Code Course Title Credit
Hrs.

FA321 English II _1

F4322 Macroeconomics l

c0323 Statistics for Business Decisions 3

co324 Cost and Management Accounting 3

c032s Introduction to Marketing J

Total Credit Hrs. 15

t
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Course Title

Corse Code

Arer of Study

Credit Hours

LH

: English II
: FA321

: Core

:3

:48

Purbanrhal Universitv

BBA Il Semester

LHS 4

Coursc Objectives
This course is designed for students who wish to improve their communication skills at their
workplace. It teaches the basic commrmication skills needed to communicate at a variety of
work settings. lt seeks to develop the participant's skills in independent learning outside of
the classroonr. The course attempts tc enable the candidates to understand meaningful and
stimulating content and contert, identiff, select, and apply appropri;ate inforrnation to respond
to a task and infegrate their comrhunication skills in peformance.

Contents:

Unit I: Fundamentals of Business Communicatlon LHS 4
Communication in the Workplace / The Roie of Communication in Business / Main Categories
of Business Communication / Communication Network of Organisation / The Business
Communication Process

Unit II: Adaptation and Selectio* of Words LIIS 4
Choosing words that communicate /Technical Language / Suggestions for Non-discriminatory
writinq

Unit III: Construction of Clear $entenees and Paragrnphs LHS 4
Writing Sentences antl Paragraphs that Communicate / Care in Sentence Design / Care in
Paragraph Design

Unit IV:'Writing for Effeet
Conversational Style / You-view point I Accenr on Positive Language

n
/-

Unit V: Basic Petterns of Buslness Messsges

GbP'

LHS 8



The Process of Writing / Letters / Memorandurns i Ernail I Adjustment Grants/ Refusals /
Order Acknowledgements / Claims / Sales Letter

Unit YI: Public Speaking and Oral Communieation LHS l0
Conducting and Participating in ivlcctings i Using the Phonc I Listcning / Naturc of Non-verbal
Commmication / Makihg Fonnal Speeches / Detennination of Presentation Method I
Consideration of Personal Aspects

Unit VII: The Job Search LHS 4
Building a Network of Contacts / Preparing tt'le Application Documents / Constructing the
Resume i Handling the Interview

Unit VItrI: Fundamentats of Report \Uriting LIiS l0
Defining Reports / Determining the Report Purpose / Gathering the Information Needed /
Interpreting the Findings / Organizingthe Report Information/ Writing the Report / Forms of
Shorter Reports / Types of Short Repo4s

Note: Unit YI should be qdmini;lcud in a orqctical aooroach.

References:

Lesikar R.V. e/ a/. Business Corrimunication (1ltr edition). Tata McGraw Hill Company.
New Delhi.

Das Ramakarit, A Comprehensive Ap-proach tp Business Communication. Shiv Baba Printing
House. Biratnagar.

M
rueplL
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Purbanchal University

BBA II Semester

Course Title

Course Code

Area of Study

Credit

LH

: Macroeconomics

:.F'4322

: Core

:3

:48

Course Objectives:

The objective of the course is to develop the analytical skills of the students to understand t&e
theories aird practices in business economics as they are applied to the area of different
macroeconornic policies and functioning of the ecoromy.

Contents:

Unit I: Introduction to Maeroeconomics LIIS 4
Origin and growth of Macroeconomics. Importance of Macroeconomics, Limitations of
Macroeconomics

Unit II: National fncome Analysis LHS ?
Meaning, Concepts and Measurernent of National Income; Difficulties in measuring National
Incorne, Importance of National Income, National Income and Economic welfare

Unit III: Theories of Employment LHS g
Say's law: the foundation of mamoecoaomics, Formal Model of Say's law, Determination of
Employaent & Real Output, Principle of Effective Demand. K6ynesian Theory of
Employmcnt

Unit IY: Components of Macroeconomics LHS ls
Consun:rptionFunction, Marginal Propursity to conslune, Average propensity to consume, Life
Cycle Theory of Consurnptiono Investment Function, Types of In...rtment, Marginal
Efficiency.of Capital and Marginal Efficiencyof Investment, Relationship between Marginal
Efficiency of Capital and Marginal Efficiency ol' Investment, Accilerator T'heory of
Inr''estment, S*ving Function, Marginal propensity to save, Average Propensity to save,
Deternrinants of Saving, Paradox of Thrift and Investment Multiptier, Relationship between
Ex-post-saving and Ex-post investment

Unit V: Macroeconomic Problem LHS g
lnflation (rneaning, types, causes. effects, measures to conkol, inflationary gap) Trade cycle
(meaning, types, characteristics, phases, contols over trade cycle)

Unit YI: Macroeconomic Policies

v
NEPpJ.

\

w



lntroduction of Macroeconomic Policiss. Tools (rnonetary and fiscal policy); Monetary Policy:
Meaning, Types, Objectives, Instrumsnts, Role in developing countries, Fiscal Policy:
Meaning, Tygres, f)hjectives,Instruments, Role of Fiscal Policy;

Text aird Reference Books:
1. Shapiro 8.. Macroeconomic Analysis, Galgotia Publication, New Delhi [Recent edition] for
Unit-I.II, III & IV
2. Ahuja, H. L., Macroeconomic Theory and policy, s. chand & company, N. Delhi [Recent
editionl for Il,lII,IV,V
3' Dwivedi D,N.. N{acroeconomics Theory and Policy, The lvlcGraw - I{ill Companies 2006 [Recent edition] for
Unit- I. II, IIL fV, Y& VI

@Y p.



Purbanchal University

BBA II Semester

Course Title

Course Code

Area of Studv

Credit

LH

: Statistics for Business Ilecisions

: CO323

: Core

:3

:48

Ccurse Objectives:

To provide basic knowledge of various statistical tools to the students ofBBA and enable them
to apply sush tools in business decisions

Unit Il Introduction LIIS 3
1. 1 ; Statistics: Definition, scope in business studies and limitations
1.2; Variables: f)efinition, Types {Categorical and Quantitative), Statistical Scales of
Measurement of vanables (Nominal, ordinal, Interval and Ratio scares)
1.3: Data: Primary and secondary sourcss of dal;a; Major sources of clata in business

Unit II: Classification and Presentation of Ilata LHS s
2.1; Classification of Data: Objectives and Types of Classificatiory Conshuction of frequency
distribution for quantitative variables
2.2: Tabular Presentation of Data: univariate and Bivariate frequency tables
2.3: Dilgrammatic Presentations: BarDiagrams (Simple, Multiple, Component); Pie-Diagrams
2.4: Graphical Presentaiion: Line Graph of time dependent variables; Scatter Piot; Histogram,
F'requency Polygon, trrequency Curve, Cumulative Frequency Curves (Ogives)
2.5: Stem and Leaf Presentation ofdata

Unit III: Descriptive Statistics LHS 12
3.1: Measures of Central Tendency: Definition; T.he three principal measures: Mean, Median
and Mode; Computation of Mean (Arithmetic, Geometric and Harmonic means, Simple and
Weighted means. Combined arithmetic means); Comparative use of the three principal
measures of central tendency; Limitations of central tendency measures
3.2: Partition Values: Meaning of partition values; Computation of Quartiles, Deciles and
Percentiles, Five number summary and Box Plot presentation
3.3: Measures of Dispersion: Definition; Absolute and Relative Measures; Computation of
Range and its coefficienq Quartile Deviation and its coefficient, Standard Deviation, Variance
and Coefficient of Variation; Lorentz Curve and its application
3.4: Measures of Shape of flistribution: Meaning of Skewness and Kurtosis; Computation of
Karl Pearson's Coefficient of Skewness and Percentile Coef'ficient of Kurtosis

w
,



Unit IY: Simple Correlatior and Regression LIIS 6
4.1: Simple Correlation: Meaning; Types of Correlation; Computation of Kar{ Pearson's
Correlation Coefficient (including bivariate frequency dishibution) and Spearman's Rank
Correlation Coefficient (including the case of repeated ranks)
4.2: Simple Regression: h{eaning; Dependent and independent variables; Regression
coefficient (using least square mc-thod); Fitting the regression linc; Interpretation of regression
coefficient; Estimation based on t'itted regression rnodel, Coefficient of Determination *om
simple regression

Unit V: Probability and Probabilif.v Distributions LIIS I0
5.1: Rev-iew of related terms, definition, addition and multiplication rules (for independent
events) ofprobability
5.2: Conditional probability; Multiplication rule and Baye's Thsorem; Application of Baye,s
theorem in solving related problems
5.3: Random Variable fI)iscrete and Continuous) and its mathematical expectation (with
simple'sxamples)
5.4: Binomial and Poisson Distributions: Criteria, Characteristics, Mathematical form and
simple exercises related to these distributions
5.5: Normal Distriburtion: Nature and CharacLeristics; Standard normal tlistribution;
Characteristics of Standard normal distribution; Application of normal distribution (simple
exercises)

Unit VI; Sampling Distribution and Estimation LHS 6
6'l: Sampling: Brief introduction to population, sample, sampling, probability sampling
methods; Idea of Central Limit Theorem, Sampling Distribution of mean and proportion;
Standard error of mean and proportion
6.2: Estimation: Point and Interval Estimation; Margrn of error anrl confidence intervals;
Confidence interval estimates for mean and propodions

Unit VII: Basics of Hypothesis Testing LHS 6
7.1: Hypo&csis: Dcfinition; Typcs of hypothesis
7.2: Hypothesis Testing: Steps ofJrlpothesis testing; Erors in hlpothesis testilg; Level of
Significance; Critical value approach and p-value approach
7.3: Ilypothesis Testing for Large Samples: z-test for mean and proportions (One sample and
two sanrple cases)

Referemces:
Levin, R. I. and D. S. Rubin - lggg7. Statistics Jbr" Management (seventh Edition).New Delhi:

Printice Hall of Indie Limired.
Sthapit, A. B:, R. P. Yadav aad S. P. Khanai. 2015. Bustness Statistics {First Edition, Reptint:

2022). Kathmandu: Asmita Book Publishers and Distributors.
Bajracgarya, ts. C. 2012 {2069 ts. S.). Bwiness Statistics, Kathmandu: M. K. Publishers and

Distributors.



r

Course Title

Course Code

Area of Study

Credit

LH

: Cost and Managernent Accounting

: CO324

: Core

:3

:48

Purbanchal ljniversitv

BBA II Semester

I,HS 5

Course Objectives:

The course aims to provide srudents fun.damental knowledge of cost and management

accounting with information to plan, control and co-ordinate their activities. It fuither aims to
glve an understanding of how management accountants provide information to facilitate
decision - making in an organization.

Contents

UNIT i: Introduction to Cost and Management Accounting

Introduction ts Cost Accounting, Meaning of Costing System; Cost Concepts and Cost
Classifications; lntroduction to Management Accounting, Nature and Scobe; Tools and
Techniques of Management Accounting; Distinction between Financial Accounting. Cost
Accounting and Managenrent Accotrnting Applications of Cost and Management Accounting.

UNIT II: Understandlng Cost Behaviors LHS 10

Il{aterial Cost: Purchase Procedures, Store Keeping and hrventory Control, Economic Order
Quantity {EOQ), Calculation of Minimum Level, Maximum Level, Re-order Levels and Re-
Order Quantity, ABC Analysis, Inventory Valuation under LIFO and FIFO method and its
Accounting Procedure.

Labor Cost: Classification of Labor Costs, Payroll Procedures, Incentive Wages Schernes and
Bonus (Halsey, Rowa4 Taylor's Differential Piece Rate System, and Caatt's Approach) and
its applications,

Overheads: Meaning, Classification, Allocation, Apportionment, Absorption and Control of
Overheads.

tfNIT iII: Contract and Process Costing I,HS IO



UNIT [!': Costing Systems LIIS 6

Cloncept, Applications of Marginal Costing System and Absorption Costing System" Income
Measurement under Marginal Closting System and Absorption Costing System, Reconciliation
Statement.

UNIT' V: Cost-Volume Prolit Analysis LHS 7

N{eaning, Applications, Break-Even Analysis, (Single and Product N{ix), Margin of Safety
and its applications.

UNIT VI: Budget Process, Performance Evaluation and Control LHS 10

Concepts, Importance, Advantages, Limitations and Relevanee of Budget Process in
Management Accounting, Concepts of Planning, Budgeting and Forecasts, Preparation of
Functional Budgets: Sales Budget, Produotion Budget, Purchase Budget and Cash Budge!
Meaning and Objectives of Standard Costing, Measwernent of Material, Labor and Overhead
Variances and their interpretaticns.

Suggested Readings:

l. Homgren, Datar, Foster, Cost Accounting, A Managerial Emphas*, pearson

Education Pvl Ltd., New Delhi.
2. Prof. M.L Agrawal and K.L. Glpta Cost and Management Aceounting Sahitya

Bhawan Publications.

3. M. singh Yamesh, ojha Khagendra, Acharya chiranjibi cost and Management
Accounting, Buddha Acadqrnic Pu6[sher and Disrributors Pvt. Ltd. Krm.

4. Koirala, Y. R., Slakya, S.R. and Bhandari, D.R., Cosl and Managanent Accownrtng:
'Asmita publication.

5. Ray II. Garison: Mancgerial Accownting, Conceptfor Planning, Contral & Decision
Making: kwin, Boston

6. Dr. Tara P. Upadhyaya: Cost and Management Accsunriag: Buddha publication.
7. Dangol R., Cost and Management Accounting, Taleju Prakasan.

W h
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Purbanchal lJniversity

BBA II Semester

Course llitle

Course Code

Area of Study

Credit

LH

: Introduction to Marketing

: CO325

: Core

:3

:48

Course Objectives
The basic objective of the course is to enhance the student's knowledge as regalds to
basics of marketing. 1'he purpose of this cou?se is to develop knowledge and skills in
students to identify and analyze issues concerning major decision-making areas of
marketing and provide a solid understanding of key marketing concepts and skills. It
also aims to provide studenqs with effective tools, techniques, and practical skilts in
marketing.

Contenls
Unit I: Introduction LHS g
concepts of Market, Marketing and Marketing Management; Evolution and core
marketing concepts; Functions of Marketing; Process of marketing management;
Understanding the market place and 

""nsumir 
needs; Marketing & customei vatuej

Components of customer value and customer cost; Marketing mix aad programs (7 Ps-
Product, Price, Place, Promotion, People, Process, physical Evid.ence).

unit Ir: $rarketing Environrnsnt and Marketing Information system LHs g
Concept and Importance of Environmental Analysis in Marketing Management;
Enrrin:nmental scanning ancl analysis; Micro anrl Macro environmeat of the company;
Responding l\zlarketing Environment; Methods of Analysis: an overview of PESTEL,
SWOT, ETOP. Concept and refevance of Information dystem; Marketing Information
System.

Linit III: Market Segmentationo Targeting, and Positioning LHS T
Market segmentation: concepts and need; Requirements for Effective Segmentation;
Bases for Market Segmentation of Consumer and Organizational L{arkets; Benefit
Segmentation; Identifying and evaluating Market Segments and Selecting Target
Market; Positioning attributes ;

Unit V: Product, Service, and Sranding LHS 5
Concept of procluct and service; Features of a product and service; Frorluct and service
classification; Product Plan and New Product Development Process; Product Mix and
its Elsments; Product Life Cycle; Branding Strategies; Brand Equitl; Service strategies.

ro
Cf
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Unit VI: Pricing and Promotion Decisions LIIS 10
Price and its Determinants; Ob-iectives of Pricing Decisions; Factors Affecting Pricing
Decisions; Pricing Policies and Strategies; Pricing Approaches.

Concept and objectives of prornotion; Promotion mix and its components: adve,rtising,
publicity, sales promotion, pemonal selling, a$d puhlic relations; Selection of
Promotion mix

Unit VII: Marketing Channels LHS d
Concept of marketin$ channel, Importance of rnarketing channel; Factors Influencing
Channel Decisions; Selection of Channels: consumer's goods and industrial goods
channels; Retailing and wholesaling: concept and types.

Unit VII: Recent Trends in M*rketing LH 4
E-Marketing; E-Retailing: Social Media Marketing; Direct Marketing; Relationship
marketing; Green marketing.

References
KirtlerP., Arrnstrong, G. Plfxcl;rlcs of ruarke:tin.g. Prentice Hallalindia.
Stantnn W. J.. trtzrl h,{,.T.. Walker B. J. Frncl'omeiltrls of markering. Mc(iralv Hill,India.
Crar,f,ns,Il. W.. PicrcyN.,,Slraregic \4u'keting, TATA hifcGraw-HiIl. Nerv Delhi.
Kotler, P., Amrslrong, {i., Agnihntri, P. Principits o,i'ntarket*ry, Poarson. lnrlia,
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Purbanchal University

BBA Memester

LH:48

Course Title: Legal Aspects of Business

Code: FA 341

Area of Study: Core

Credit Hour: 3

Course Ob.iectives: The ob.icctive ol'this course is to provide a general understanding of legal

process ancl practices that have close relation r.vith the management of an organization. The

colu"se intends to familiarize students with business related laws required fbr managing business

operations effbctively and successfully. This course aims to create an understanding of legal

environnrent of bLrsiness and furthermore enables the students apply their skills to comply with

the legal krri:u ledqe w'hen they rvorl< 1br di1'l'erent organizations.

Course Contents:

Unit I: Introduction to the legal aspects of business-

o Meaning and nature of law.

o Meaning and scope of business law

o Sources of law/business law

o Development of Nepalese business law.

tlnit Il: Contract law

r Nleaning and dellnition o1'valicl contract

. Classitlcationolcontract

o E,ssential elements of a valid contract

o Difl'erences betu,een contract and agreement.

LH7

LH6

@D%
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Unit III: Formation of contrnct- LH 20

o Offer and Acceptance: Ruled regarding to valid otfers and acceptance.

o Consideration: Concept of consideration, Rules regarding consideration, Exception to

the rule"No consideration no contract" and it's position on civil Code (2074).

o Contractual capacitv: People incompetent to a contract, Minor( Rules regarding to

r.ninors'contlacts) . LJnsound nrinds. People disqualified by law.

o F'ree Conscnt: Corrcept of fiee consent. f-actors afl-ecting it: Coercion, undue

i nfl uen ce. m i sinterpretatiorr. fl'ar-r d and nr i stal<e.

o Perform2lnce of Contract: Nleaning and deflnitions of perfbrmance of contracts. it's

inrportanceand rurles regardirrg to the pe rformance olcontracts.

o fernrination of Conlract: N4caning and dellrritic'rn ol'tcrmination of contracts. Mocles of
term ination o I contracts.

o Breach of contract: Introduction, Types and remedies o1'contract breaches,

Unit IV: Contract of Bailment-

o Introduction

o Meaning and definition of contract of bailment

r Features of bailment.

o Rights and duties of the bailor and the bailee

o Termination of a bailment contract.

Unit V: Law of Arbitration-

o Introduction

e Meaning and definition of Arbitration

o Importance of Arbitration

o Rights and duties of an Arbitrator

o Award of Arbitration

o Termination of Arbitrator,s Authority.

LH4

LH6

Unit VI: Carriage and Carriage of goods-

vry
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o Introduction

o Meaning and definition.

o Classifications of carriage of goods

o Rights and duties of a common carrier
o Contracts of Affreightment and it,s types.

Anson's Lavi' ol'contract,2Str'Edition. oxfbrd Universitv press. 2010, walton Street.

fi:lr:'.,i'o 
Daviers. principles o1'Modern company Law. H,r,Ecrition 2021, Su,eet and

Text Books

Business I-a'ur' 2"d Edition(2018) b.,,,- Dilli Bhandari. ABCt publication, Kathmanclu"

l,J:Ir!ffi:,1fi1"'"runv 
Law(B'S.2076) bv Dr. Aw'atar Neupane, pairavi Book House pvt.

l:ill,ilir,:arv 
(B.S. 2064. Nepari version) 2"d Edition bv Bharat Raj Upreti, FREEDEL,

I;Xilr,r,l:*rr. 
I(.C.'s Contracr L.au,: A comparative stucty(2016). pairavi publication.

Acts:

MLrlLrlii ('ivil Code. 2074

Contpanr Act. 2063

Arbitration Act. 2055

Civil Aviation acr. 2015

Motor Vehicles and transportation management nct. 2049

References
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Purbanchal University

BBA IV Semester

LH:48

Course Title: Financial Management II

Code: CO 342

Area of Study: Core

Credit Hour: 3

Course Objectives:

The objective olthis course is to create an understanding of the basic concepts, principles and

techniqLrcs of flrrancial management among students. It also aims to enable them to apply this
knou,ledge in real-lif'e situations and take appropriate flnancial decisions.

Course Contents:

UNIT I: Short-term Fund Management LH 6

Sources of Short-term Funds (Trade Credit, Bank Loans, Clornmercial Paper, Secured Loans)l

Cost ot'Tlade Credit: Short-ternr Ilank Loans and Costs Promissory Note, Line of Credit,
Revolr''ins clreclit Agreementl clost of Commcrcial Paper and Secured Loans.

UNIT Il: Investrnent Planning and Evaluation LH 13

Mearring and Classiflcation of Projects (lndepenclent, Mutually Exclusive and Replacement
Proiects):Evaluation of Project/s: Cash Flows Estimations(lnitial investment, Net Operating
Inconre. 'l'errnirral 

Cash-llou'). Ciomparison of Cash In1'lor,vs and Outf'lows (Payback period,

DiscoLrnted Pa1'bacl< Period. Accoirnting Rate of Return. Net Present Value, [nternal Rate of
Return, Modifled Internal Rate of Return. profitability Index).

UNIT III: Working Capital Managemcnt LH 5

Concepts of Working Capital (Gross Concept, Net Cloncept ancl Zero Concept of Working
(lapital) Working Capital Clash-flori, C'r,cle (Opcrating Cvcle and Cash Conversion Cycte)
(lurrent ,Asscts Investnrent ancl I:inancinq policics (Clonservative. Moclerate/Matching.
Aggrcssive)

M



UNIT IV: Cash and Receivable Management LH 8

Motives tbr Holding Cash: Clash lransf'er Svstems lElectronic Fund Transf'er (EFT). Real T'ime

(lross Settlerrent (RTCiS). Immediate Payrnent Service (lPS), LJnified Payment Interf'ace (UPI),

Depositorl 'lransfbr 
CiheqLre (DTC)1. Clash Management Models (Baumol ModeI and Miller-Orr

Model)

Meaning of Receivables. Significance of Receivables Management, Receivables Management
'fechniclues: Set ol Credit Policies (Credit Period" Credit Standards, Collection Policy),

Evaluation of Clredit Policies (Average Clollection Period. Average Daily Sales" Average

Investment in Receivables. Closts of Investment of Receivables. Variable Costs of Receivables.

Cash Discor-rnts. Bad dcbt loss. tl-et benefits).

IINIT V: Inventory Management LH 6

Nced fbr lnventorv Managenrent:'l'\pes and ConrpLrtation ol Inventory Costs;Economic Order

Quantitr'. Saf.ct"v- Stock. Reorder Point:lmpact o1'Quantit.v" Discounts on EOQ: lnventory Control

Slslems (ABC Analysis. Just-in- f ime Approach. Red-line Methods)

UNIT VI: Lease Financing

Meaning olLease Financing. Tvpes ol'Leases. Factors influencing Lease Decisions,

Clash-florv of a lease. L,ease or Buy Decision.

LH5

UNIT VII: Dividend Policy LH 5

Dividends and Capital Gains, Factors influencing a Dividend Policy, Dividend Policies,

Dividend Payment Procedure, Stock Repurchases, Stock Dividends, and Stock Splits.

References

Pradhan, R.5., Financial Management, Buddha Academic Enterprises, Kathmandu.

Gitman, Lawrence J., Principles of Manugeriul Finance, Harper Collins Publishers

Brigham, E.F. and J. F. Houston, Fundamentals of Financial Management,Harcourt Asia Pte.
Ltd., Singapore.

Van Horne, James C., and John M. Wachowicz, Fundamentals of Financial Management,
Pearson Education, New Delhi.
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Purbanchal University
BBA IV Semester

LH:48

Course Title: Operations Management

Code: CO 343

Area of Study: Core

Credit Hour: 3

Course Objectivcs: The main aim o1'this course is to provide basic knowleclge of operation
managcrrent anci its application to solve various issues in execution of operational strategies.

Course Contents:

Unit I: Introduction LH4
Introductiorl. l'he Scopc and evolution ol'Opcrations Manager.nent.'lransfbrmation process,
l lrpes olplodLtctitln s)stenr- continuous. intermittent. Operations Management and Decisio,
Makirrg. Recent issues in Operation managerllent.

Unit II: F'acility location and layout LH 10

location planning: strategic importance ollocation. Iractors aff'ecting location clecisionsl
Manufacturing arnd sercice, I-valLrating location alternatives: lactor rating. load distance score
ane ccntel'of gravitl'. Break-even analysis fNLrrrrerical]. Iavout strategies: strategic importance of
lavout decisions. Tvpes ol'layout, Designing product layout: line balancing [Nunerical_1.

Unit III: Production planning ancl scheduling LH 12

Prodr-rction planning: Mcaninq" ob.lcctives. lnrportance & Procedure of Production planning.

Linear prourammirlg: Sirnplex solution of Minimization and maxirnization problem.

ProdLrct development: operational issues in product Iife cycle; product development process,
Qualiti,' function deployrnent.

Manuf-actul'ing process and service process. capacity planning decisions. Overview of the
operations plarrning and scheduling svstem: fbru,ard schedLrling and backrvarcl scSedulipg,
sec; uenc i n g rLrle [N r_urcri cal].

C)e.



linit [V: lnventory Management LH l0

Concept & purpose ol inventory. inventory costs. inventory control systeml Deterministic and
probabilistic inventory model, establishment of saf-ety stock under Q-model and p-
model[Numerical]. Other inventory' models: price break model. single period models and uses
dLrring production model fNurnerical]. ABC Inventory planning.

Unit V: Productivitl Management LH 6

Concept. Types o1'productivity, factors affbcting productivitl,. productivit,v measurement and
analysis,'fechniclues of productivity improvement.

t.lnit VI: Statistical Qualitl,Control LH 6

Intt'odLtctiotr. deflrritions o1'qLrality. Process control and prodr-rct contro[, Statistical process
control. control charts fbr variables and attributes, acceptance sampling: Operating characteristic
cLlrve.

References

Stevenson. \\/.J. (2012). Operations Management.I lth edition. Nerv Delhi: Tata McGraw-Hill.

Krajex'ski L. Ritzman L., Malhotra. M.(2007): Operations Management Process and Value

Chains.8 ed. New Delhi: Prentice IJall.

Chase Richard B.. AqLrilano Nicholas J and.lacobs Ir. Robarl (1999): Production andOperations
Managerrent: Nlarrulacturins and Scrvices. Sth edition. Tata McGrau, HillPLrblishing Company,
Neu'Delhi.

Sthapit, A, B, Yadav R. P, Tamang G. , Dhital S. and Adhikari p. (2022). production

andoperations Management. Kathmandu: Asmita Books publish.
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Purbanchal University

BBA IV Semester

LH:48

Course Title: Human Resource Management

Code: CO 344

Area of Study: Core

Credit Hour: 3

Course Contents:

Course Objective: The purpose of this course is to develop knowledge and skills of students on

the concept, functions, systems and techniques of managing human resource successfully in

different organizations and in other practical flelds.

Unit I: Introduction to human resource management (HRM) LH 5

Meaning, Characteristics, Objectives, Functions and Importance of Human Resource

Management, HR challenges and roles, Major Hr issues in Nepal.

Unit II: Acquiring human resources LIJL4

Job design: Meaning, objectives and techniques ofjob design;

Job Analysis: Concept, importance and process, Techniques of obtaining job analysis

information, Outcomes ofjob analysis (Job description, Job specification and Job evaluation)

Dejobbing: Concept, Reasons of dejobbing, Techniques of dejobbing

Human Resource Planning: Meaning, importance and process of HRP, Use of human resource

information system in HRP, Forecasting HR demand and supply; Relationship between human

resolrrce planning and strategic planning

Recruitment: Meaning. goals. process and sourcc-s olrecrLritment:

Selection: C oncept" pLrrposcs. proccss arnd rnethods o['selection.;

Orienttrtion ancl socialization: Cioncept and process.

Recruitment and Selection practices in Nepalese organizations

@ry,



Unit III: Emplovee Training and Management Development LH 8

Emplovee training: Cloncept, Objectives. Systern approach to training, Determining training
needs. training methocls. evaluating training ef}'ectiveness; Issues and challenges in designing

artd eorrductirrg tlairrirrg programs.

Mana gement developrn en t: C-'i'rncept. obj ecti ves and rx ethods.

Enrplor'ee trairring and Managcrrcnt I)evelopnrent practices in Nepalese organizations

Career Planning: Cloncept. Objectivcs of career planning, Need fbr career planning, Career

stages. process ofcareer planning

Unit IV: Utilizing Human Resources LH8

Perlbrmance Appr:risal: Meaning. Purpose olperfbrmance appraisal . Process o1'perfbrmance
appraisal Perlbrmance appraisal rnethods; Problerns of performance appraisa[, Criteria for
ef'fective perlormance appraisal svstem, Perfbrmance appraisal system in Nepalese organizations

Compensation: C'oncept. Purpose of compensation, Determinants and methods of
compensation: Incentives - Concept and types. E,mployee Beneilts Concept and types.
Perquisites _- Concepts and elements. Contemporarr- issues olcompensation in Nepal

Unit V: Maintaining Human Resources LH 8

Ethics, Justice and Fair Treatment in HR Management: Concept of Ethics, Justice and Fair
Treatment, What shapes ethical behavior at work?, HRM's role in promoting Ethics and Fair
treatment

Discipline: Concept, Disciplinary problems, Process and approaches of handling discipline,
Challenges to disciplinary action

Occupational Safety and Health: Concept of protecting HR health and safety programs, Issues
of saf.ety and health, Health and saf'ety management at the work place

Unit VI: Human Resource Audit LH5

Cioncept. Tlpcs of HR aLrdit- Compliance. Best practices, Perfbrmance, Competitive, Strategic,
Policies. Sat'et,v". Function specilic ctcl Ilow to conduct HR Audit - Identifrcation of Auditor,
Dctermine tlte npes of Auclit. Develop a questionnaire. Data collection, Analyze the result,
Provicle lbedback. Prcpare plan and ol'I'er continuoLrs f-eedbach: Areas olreview during I-lR ALrdit

n^^N.ry.1



- Hiring and on-boarding processes. Clompensation and benetlts. Performance appraisal process,

La1' ofT and termination process. Job descriptions arrd classiflcations. Documentation and

personnel flles etc.

References

Adhikari, Devraj, Human Resource Management, Buddha Academic Publishers and Distributors

Pvt. Ltd. Kathmandu, Nepal

De(lenzo. David A. and Robbins. Stephen. P. (Sixth edition). Fundamentals of human resource

managerrenl. Ner,v Delhi: Witel'- India.

Dessler. Carrl and Varkkey. Biiu.(l:leventh edition). Human Resource Management. Delhi:
Pearson EdLrcation.

Ivanceivich, John M. (2010)., Human Resource Management, , New Delhi:Tata McGraw Hill

@N/.



Purbanchal University

BBA Memester

LH:48

Course Title: Introduction to Spreadsheets and Data Visualization

Code: IT 345

Area of Study: Core

Credit Hour: 3

Coursc l)cscription:
This course irrtroduces students to the f'undanrentals ol'spreadsheets and data visualization. Students

lvill learn to Llse spreadsheet softu,are fbr data management and analysis, as well as create eftective
data v i sr-ral i zations to comm Llnicate i n si shts,

Course Ob.iectives:
o Understand the basics o1'spreadsheet software.
o Develop proficiency in data entry, fbrrnatting. and fbrrnula creation"
o I earn to crcatc data visLralizations fbr ellective conrmunication.
o App[y'data r,isualization techniques to real-world datasets.

Course Contents:

Unit I: Introduction to Spreadsheets LH6

Introduction to spreadsheets trnd their role in business.
o Lnderstanding spreadsheel sottware (e.g., Microsolt Excel. Google Sheets)

o llasic spreadsheet terrninology. concepts. and firnctions.

o Creating, saving, and opening spreadsheet files.
r Characteristics ofspreadsheets.
r Inrportance of spreadsheets in bLrsiness.

o Applications of spreadsheets and data visualization.

Unit II: Data Entry and Formatting LH6
lntroduction to data and types (unstructured, semi-structured, structured)

Data entr,v techniclues and best practices

Cell forrnatting: fbnts. alignrrent. borders. and shading

Appll ing number fbrrrats and st1'[es

Ljsing celI ref-erences and naming cells
(londitional fbrrrattins lor data visualization

e*Y
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Unit III: Basic Formulas and Functions
o lntroduction to formulas and functions
o Basic mathematical and statistical functions
o Logical functions and conditional statements
o Error handling and troubleshooting
o Advanced functions: Lookup and reference functions

LH8

Unit IV: Data Annl--vsis ancl Visunlization LH 6
o Introduction to Data Anall'sis and types ( Exploratory data analysis. Predictive Data Analysis)
o Principles o1'clata anall,sis in a busirress context.
o I echniclues fbr sorting. filtering, and organizing business data.
o Clreating and customizing charts and glaphs fbr effective data visualization.
o l)ata visualization fbr decision sLrpport and reporting in business scenarios.

tlnit V: Advanced Data Visualiz:rtion LH g

o Intcratctive and clvnarric charts and tlreir types (Colurnn Chart. Bar Chart. Line Chart. pie

Chart. DoLrghnur Clhart. bal diagram chart. Histograrn)
o (icographic and thernatic mapping {br bursiness insights
o Preparing Excel Dashboards
o Introduction to data visLralization tools and software (e.g., Tableau, Power BI),
o Clase studies and real-u,orld applications of advanced visualizations in business.

tJnit VI: Data Clearring ancl Preparation
o Data prc-prorrcssing techniclLres in a business context.
o Identifyi,g and handling rnissing data. duplicates, and outliers.
o Data cleansing. data transfbrmation. and normalization.
o Data rrrerging and combining.
o Data preparation fbr analysis and visualization in a business context.

LH8

Chapter VII: Data Visualization in Marketing and Sales
o Application of data visualization in marketing and sales strategies
o Using data visualizations fbr customer segmentation and targeting
o Analyzing sales trends and customer behavior through charts and graphs
o Case studies on successful marketing campaigns using data visualization

Practical section: spreadsheet and Data visualization software
The lab activities under this subject should accommodate at least the following:

o Practical I : Introduction to spreadsheet software (e.g., Microsoft Excel)
o Practical 2: Data entry and fbrmatting
o Practical 3: Forrnulas and functions
o Practical 4: Creating charts ancl graplis

o Practical 5: Pivot tables ancl data summarization

LH6
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o Practical 6: Data visLralization tools (e.g." Tableau, Por,ver BI)
o Practical 7: Interactive charts ancl d-v-namic data visualization
o Practical 8: Data cleaning. prcparation. and real-rvorld applications
r Practical c): Clreating dashboards

o Practical l0: []inal Report and presentation ftrr a particular business case

l{ote; lt is encouraged lr.t ulilize ptnt,erful datavi,sualization tools,yuch as Tableau and Power BI.for

1:ractical exercise,y. fhese lool,s' v,ill help ,stuclent,y to clet;ektp e,s,sential ,skill,s ./br e.lfective data

vi,sualization and analysis, which are highly valuable in busine,g,g.

Text lJooks:
Schrvabish. .lonathan - Data Visualization in Excel-CRC Press_A. K. Peters (2023)

Data at \\rork: Best practices fbr creating eflbctive charts and infbrmation graphics in Microsoft Excel

by Jorge Carrdes

References:
"lnlbrmation Dashboard Design:'fhc t:ffective Visr-ral Comrnunication of Data" by Stephen Few

Nathan YaLr - Data Points: VisLralization That Means Something-Wiley (2013)

"Modern Data Visualization rvith R" bv ROBERT KABACOFF
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Purbanchal University

BBA V Semester

Course Title: Project Management

Area of $tudy: Core

Code No: CO 351

Credit Hour: 3

LH:48

Course Ob.iective

'['he prairr aim o1-this course is to rnake students familiar with the importance of project

rranagerrent and make them aware with tools and techniques fbr successful execution of

projects in different business cnvironments.

Course Details:

Unit l: Introduction to Project Management LH 4

Definition of a project, Understanding project management, Difference between project

firanagement and operation management, project life cycle, role of project manager and

relationship with other functional manager, classification of projects.

Iinit 2: Prn.ject Initiation LH tl

Clritcria tbr project sclcctiotr. Project sclection models: Nonnumeric and Numeric (Pny-

bacl< perioci. Discounted cash tlow. IRR and Profitability index), Risk in project

selection. Project portfblio process (PPP), Managing contlict and negotiation during thc

project lif'e c1,cle.

Llnit J: Ilro.iect Planning LH 12

Prcject planning procedulc. 1\/1rrk breakdown structure (WBS), Risk management

process. flshbonc diagram. Risk rnatrix, l--MEA analysis. and decision tree anaiysis;

E,stirnation of project bLrdget: top-dorvn. Bottom-utp, and rvork element costing approach;

'['inre Estirnation: net\vork diagram (ADM-PER]' and PDM-CPM method), Gantt chart"

ell:ltittr: lt proiccl..
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lJnit.l: Pro.ject Exccution zrncl Control LH 8

Designirrg pro-iect monitoring system. infbrmation needs and reporting process, Earned

Valr-re Analysis,Milestone Arrall,sis.Pro.lect management infbrmation system (PMIS).

Purposc o['proiect contlol. -t'1,pes ot'control: (,ybernetic (]ontrol, CoAlo-Go Controls ancl

Post control.

IJnit 5: Project Audit anrl 'fermination LH 8

Need tbr project aLrdit. Contents of' project aurdit, responsibility of project

auditoricvitlLrator. pro.jcct arrclit lif'e cvcle . essentials of an audit/cvaluation, varieties and

tirrring ol' pro.]ect tcrmination. proiect ternrination process.

Unit 6: Modern Developments in Project Management LH4

Ploiect r-nanasement r-natLrritv rnodel (PMMM). Developing effbctive prooedural

clocumentation, Pro.iecl nranaser-ncnt methoclcllogies. Continuous improvement, Capacity

plarrrrirrg. Oonrpetency nrocicls. Managing nrLrltiple projects, The bLrsiness of scope

changes. f 
'nd-of-phase revieu' meetings.

Unit 7: Project Management Practices in Nepal LH4

Historical Backsround o['Pro.ject Managernent in Nepal. Current Status and bencflts of

l)ro.icct lVlaniiqenrent in Nepal"Problem of Prcl-ject Managemerrt in Nepal. Actions needecJ

to inrprove Prcr.iect Management in Nepal. Role of Project Management Association.

Rcl'erences

l. IVleleclith Jach R. and Mantel .lr'. Sarlucl J.. "Prcr-icct management" a managcrial

approach". eighth edition. .lohn Wiler, & Sons. Inc.

2. I(erzner, Ilarold. " Pro-iect Managernent. a system approach to planning" scheduling

ancl controlling", tu,elfih edition, .lohn Wilel' & Sons. Inc.

3. ,Aslan'al. C. R. tn.d.). Pro.jcct Nlarnagemerrt Scenario in Nepal.

.+. Achan,:r. K.P. (2013). []ro.lect lvlanagcnrent. Asniita book Publishers and Distributors

(P) I rd.

*5. Ilhandari N. et al: (Nor'. 2022). " Pro,jeci Managenrent System: Issues. Cihallenges

ancl Irnprovernent in Nepal". Departrnent o1'Geonratics E,ngineering, Kathmandu

[;niversitr.
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Purbanchal UniversitY

BBA V Semester

Course Title: Banking and Insurance

Area of Study: Core

Code No: CO 352

Credit Hour: 3

LH:48

Course Objective

The objective ol'this paper is to irnpart basic knowledge of principles and practices ol

balkipg and insurance services. products. legal and regulatory aspects ol banking arrd

irrsr-rrance industr:y to the students.

Course Details:

Unit I: Introduction to Banking LH9

Mcaning" Origin. Nature. Purpose. fLrnctions. Need and Types of bank arrd tinancial

irrstitLrtious. an overvien,ol'Nepalese Financial System and recent developments in the

Snancial s),stern 61'Nepal. Role and lunction Nepal Rastra Bank. Basic ci'rncepts ol-Retail

banliinq. Whole sale banking. lnternational Banking. Universal banking. Anrerican

Dcp6sitorl Receipt (ADRs) ancl Global depository Receipt(GDRs),Participatory notcs,

Rr:[e and tirnction ol' Capital Mairket. Secr-rrity Board of Nepal (SEBON). Role and

trunction ol MLrtual turncls .Rote and function ol Insurance Companies, Ir:actoring and

lbrl'Citins services. Crcdit Intbrniatiorr Clenter. Bankers Fair practice code; Risk

Manageprenr in Ilarikipg anci Basel Ul , Bankins tenninologl' (Capital Adequacy Ratio,

Ctash Reser.ve Ratio (CRR).statutor-v- I-iqLriclit.v Ratio(SLR),Credit Deposit Ratio (Clt)

Ratio), Open nrarket Operation. Bank Rate, REPO, Reverse REPO, Interest rate corridor,

lronr,arcl Exchange Contract. Forward rate Agreement. [nterest rate Swap)

Ilnit II: F unctions of Banlis

Deposit zrncl Ancillarv Services: LH 4

Fupctiops of bank. Banker-Custorrrer Relationship(Bank as a trustee, Bailee -Bailer

G"lP



relationship" Agent- Principal Relationship. Lessee- I-essor Relationship " Mandate and

ptl\\icr of Attornev. Irrce zitts the accoLlllt operatiotr. KYC--/Cll-T/AML Cuidelines'

Par,rc,t aucl ('ollectio. o1'( ltccltrcs iincl Other Negotiablt: Instruments 'elldorsement'

tbrgccl instruttletrt . boitncirrs. o1'checlue arrcl theil implications' Depc'tsit Produrcts and

Opening 01' AcsoLlt.lts of Variotts Types of Ciistorners; Ancillary Service rendered by

barrl<s(Remittances. L)emand Draft. []ankers checlue. swlFT. NE'PT. R]'GS" Safe

Deposit l.ockcrs. Porttblio managctrlcllt" Good Ibr pavment checlues')

l,oan antl Adrarrces: LH 6

Principles ol Lencling.'f1'pes of loan ancl Aclvances(Fr'rnded & Non Fr"rnded' Facilities'

Working Capital ancl 
'['erm loan. I-ettet' of Credit. Bank Gurarantee, Credit Cards' Home

[.oans. Per.s.nal L.oans. consLrnrcr [-oans). c]redit Appraisal 
-l'echniclues arrd approach to

Lc,cli,g . \\'orliing capital l:inancinp. ancl Rcrrulatory gLriclelines( Otl u'orking capital loan

arrd other lgan terrlr lgan. Nlanagemctlt). Crcclit Monitoring' NPA Managernent ;

prociLrctive Sector L.encling :Agriculturral Finance :N4icIo. Small & Mediurm Enterprises

Financing, deprived Sector Financing lDifterent Documentation -Different Modes c)f

Clharging Secgrities( Assignment. lien. h1'pothecation. pledge) :'fypes of Collaterals and

their.('harirctcristics (larrcl & bLrilding. PIant &Machincry, coocls. share stock. boncl' cold

& Silve r. I)e posit Receipts). Infbrnlation C]cnter (ClC)'

tinit III: Introcluction to Ilanking Technology LH 5

Essential of Banli Com;xtterization - Banlt conrputerization' L'ANs & WANs' UPS 'Clore

Banli.ing solin,are: PAYI\11-.N-l Sl stem o[' ]Jlectronic l]anl<ing( Electronic palment

slsrcrr-\ t'N,l.POS : c ash I)cposit rrachine: PIN: I-.lcctrr:rrragnetic card: Elcctronic

banking): I)ata Clomrnunicaticln Netu,ork. E,niergiug trends itl communication Netrvorh

1br bankirrg. evolution o1' electronic lunds transter (L,FT) System . structured message

transf'er svstem Lrsing SWIFT. ALttomated Cllearing system- clearing Hottse Interbank

Pa.vme,ts S''stem (cl{lPs)Clearing IloLtse Arttomated Payment Sy'stem(cl.lAPs)'

cleari,g lipr:se.,\r-rtgmatccl fransf'er Systenr((illA ls). Nepal clearing Ilouscl 'ru'o l'evel

liuncl fransl'er s.vstem-FeclWire. flanhWire. POSI Etectronic Clearing System in India,

National E,lect|onic fitnd transt-er system(NL.FT), Real 'f ime Gross Settlement

@Y



Sy,stenr(R'l'CS).Digital Signaturcl (-entral Bank Digital Currenc,v (CBDC), Global trerrd

irr Banliing Svstem. im;ract of l'[ ori Banks ;Security C]onsideratiorl

(Thi-s Lrnit III aims to impart bcrsic concepts only)

LH6tlnit tV: Insurance Principles and Practices

lntrocluctiort to lnsurancc: Nleaning. NatLtre. Purpose and Need, t'}rinciples of Insurance

Inde,rnit.l; Utmost Cood Iraith. Subrogation. and InsLrrable Interest, Proximate Clar"rse.

Fcatules of'lttsurance Contracts. Nonrination, Assignment, Lapse and Revivals'

Assigu6ent ancl [-orcclosure o1'lnsurance Polic,v, Players in Lil'e and Non-Lit-e Insurance,

Lvolutiort ol'lrtsuralrcc ltlclLtstrr irl Nepal. Roles of lileema Sanriti

Unit V: Life Insurance:

Meanirrg. lmportance. T),p. of plans. lJndenvriting. Pricing. Distribution channels,

polici scrvicilg. Clairr settlentent" []rrderstarrding Annr-ral Report of a Life lnsurance

Cotrpanr LH 3

Insurancc Proclucts: E,lemcnts ol tif'e insurance. Features oltcrm insurance, Features of

enclon,rrent assLlrance. Role of term ancl enclor.vment in product designing. Types ol life

insurance policics. Annuity' & Pension Policies. Whole lif'e policies' Money back

policies. Othcr I'rpes ol'Policics LH 4

l" rrit \'l: \ort-l,ilt' Iltsur:lllce:

Meanipg. Importance.'f1,pes. Urrclenvriting. Pricing" Claims - Investigation and

Assessrrentt Survevors arrcl Loss Assessors: Documentation; Arbitration; Limitation.

Settle6rept and Pgst Settlcnrcnt- Llndcrstanding Annual Report o['a Non-lif'e InsLrrance

Citnrpanv LtI 3

Non-Lil'e Insu rance P roclucts:

Firc ancl E,ar-thc1ual,e. Motor Vehieles, I\larine. Ciargo and FIull" Liability' Health

Insrrrance: Need. Factors to be consiclerecl for premium fixing LIJZ

c4P



Rural & Social lnsurance: RLrlal InsLrr"ance Policies. Prcr-ject Insurancc, Social Insurancc.

Old Age. Sr-rrvivors & Disabilitv lnsurance. 
-fvpes of Beneflts, Unemployment Insurance,

Wcrrl<.crs C'orlperrsation Policl LHz

Misccllancous lnsurance Products: Br"rrglary. Jeu,ellers'block insurance. tsaggage

insurance. Biurl<er's Indernrritr, Insurance. Aviation insufanoe, Fidelity gLlarantee

insLrrance. l'Lrblic liabilitv Insurance. IlarncassLrrance. LII2

Re-Insurance: Meaning, Nature of Re-Insurance risk L}J2

Ileferences

I. Principles and practices o1' Nepalese Ilanking. Thapa R.B and Rarval D." Buddha

Acade nric [,nterprises. Iiathrrrandu. Nepal

2. Principles ancl practices of Banl<ing .National Banking Institutc

-1. Principles and practices ol Banking .lndian Institute of Banking and Finance. 
^

\ Iuerrr i I I ion L.ducatiotr

4. Ilanking Theorv. Lau, and practice - Suncleraram and Varshney. Sultan Chand &

Suns. Neu [)clhi

5. Banl<ing S1'stern. Fraircls ancl Legal Control - R.P. Narrrila

6. J'heory & Practice o['TreasLrry & Risk management in Banks - IIBF

7. loreign lJxchange and l{isk Management. C. Jeevanandam . Sultan Chand

8. I cgal ancl RcgLrlaton, Aspects o1'Banliing Operations IIBF. 2/e. Macmillan, New

I)c lh i

(). [:lv-nrcrlts o1'L]anl<irrg arrtl lnsurancc-.lvotsna Scthi. Nishr,van Bhatia, PHI Iearning

Second Edition

10" Insurance: 'l'heorv & Practice -Nalini Tripathi & Prabir Pal, PHI,20l0

I l. InsLrrance Principles and Practice. Mishra. M. N.. S. Clhand & Co. Ltd.. Nern, Delhi
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Purbanchal UniversitY

BBA V Semester

Course Title: : EntrePreneurshiP

Area of Study: Core

Code No: CO 353

Credit Hour: 3

LH:48

Course Objective

'l'his coLrrsc arims at institLrting entrepreneurial sl<ills in the stLrdents by givillg an overview

01'entrcll'elreuts and the competences that are needed to beconre an entreprcneur' By the

end ot.the c0urse. stLrclents should bc able to recognize the entrepreneurial potential, role

ol' entreprencurshiP r'r'ithin

ctrtrepren ctrrsh iP.

societl'. understancl the process and tratttre oI

C'ou rse Details:

tlrrit l: llntrepreneurship Theor.v ancl Practice LH 5

h.ntreprencllrship Concepts and Deflnitions- E,ntreprencLrrsl,ip Mindset, Myths of

Lntreprcneurship. E,ntreprencurial eco-svstem (concepts), Entreprcneurs sLlccess stories'

General J'raits ot' successtgt IlntrepreneLlf, Futtction and Types of entreprencurship,

l :ntrcprc neurs versLl s I ntrapreneltrs. J'heories o1' Entreprener-rrship'

Irnit 2: Rolc and lmportancc of Ilntrepreneurship LH 10

lntr.apr.ene urship (loncepts and needs; Specific characte ristics o1' entreprene ur:

I-eaclership: Risk taking: Decisiorr-paking and business planning' Role of Entrepreneur:

I{ole of'an entrepreneur in econolnic grorvth as an innovator; generation of employment

ollpoptLrnities: complinrenting artcl sLrpplementing economic grorvth; bringing about social

stabilitr ancl balancecl regional clevelol-rmcnt of indgstries.

alP



Unit 3: Scanning Business Opportunity LH 16

Arca l)<ttcntittl SLrrver (APS) - lltll-VI]'l-AS nioclel ' SIYB Model (Star1 and in,prove

)oLy bLrsirress nrodel):tlpclerstandirrg the nrarliet' identif,ving ideas and 2pg25 u'ith

bLrsincss potentiat. anal,vzing the r-reecls and r'vants of ttre market' identifying resource

nceds. lderrtil-Ving potential custorner. Identifying the Opportr-rnity: Convergent and

cliv,ergent ap;rroach ol'opportr-tllity sensing. Anall'zing Business Oppoftunities: Market

Analy sis: clemancl-st-tpplY Anall'sis: l-cchnical Anall"sis; Assets Anall'sis" Irinarrcial

Anallsis- sources o1'capital ancl its cost. 'rransf'orming ideas into reality' Business plan:

(tonccpr eurcl ternplatcsl llusiness Plan Vlodel: CANVAS Model. Lean Model

Lrnit 4: Creativity and Innovation LH 9

creativitr,. process of crcativitr - Inspiration. clariflcation. Distillation. Perspiration'

lr,.,aluation ancl lncubation. (lreatiVity ilr Problerrr Solving: Generating and acqUiring new

icleas. proclgct design. servicc design. case studies. hands-on exercises' stimulation tools

and approachest

Creativilr anrj motiviltiorl. Introvatiotl: t.vpes of innovaticln' barriers to irrtttlr"ation'

innclvatign proct:ss, establishirlg criteriop tbr assessmcnt ol creativity & innovatiot'l'

F-.nlrcprerlelrrship Boot camps (Basic concepts onlv)

Linit 5: Social ancl Rural Entrepreneurship LH 8

lntroclLrction to Social Entreprenenrship. Definirig Social E'lrtrepreneurship'characteristics

ancl Bor-rnclarics of Social Llntrepreneltrship, Qualities' Skilts and Valr-res ol Sosial

E.ntreltfenelrrs. Social llnterprise organizational Structt-tres: Prtt'e Non-profits" Pure lror-

f'}r'oll1s. 111'brids.

Rural Erttreprener-rrsltip: tinancing neecls of rLtral enterprises and micro enterprises' role of

eutreprenelrrship in |Lrrai clcvcloptrent. technologl'and mass media and rural

elrtrellrcnclrrship. obstetcles and oppor"turrities o1- rural entrepreneurship' micro l'inance

anci t'Ltt'al entrepreneLrrshi p.

6,IY



\\'omcn EntreprcncLrrship - Ilolc ot'\\olnclr in rural cntrepreneurshipl emploYmettt

gencratiotr via rLtral entrepreneurship'

Textbook:

Hisriclt.Il..D,.N4animala.M..l."Peters.M,l']..Shephcrd.D'A':Entrepreneurship'Tata

\4cCrau llill

Rel'erenccs

1. R.D. Flishricl-r.. Peters' M" Entrepreneurship: Invin

2. Ilolt. D.I-1." Ilntrcprener-rrship Nerv ValLre Creation' Pearson

3 Shankar. R." l:ntrcprcrlcLtrship ['lreorl rtrtcl Praetice''l-atri N4cGraw Hill

,l. l orrclorr. \4. arrcl Morlirpoulos" R.C'. Social L:'ntreprenetlrship

5. Dw,ivedi" A. arrcl Sukhual. A.. Rr-rraI E,ntrepreneurship Development in Liberaiised

[ra, Bookivelt

6, APS- [IELVE,TAS model

1, SIYB \loclcl
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Purbanchal University

BBA V Semester

Course Title:: Organizational Behavior and Business Ethics

Area of Study: Core

Code No: CO354

Credit Hour: 3

LH:48

Course Objective

.1'his 
coLrrse is an introcluclion to the basic concepts and topics in organizational behavior

(OiJ), lhe cotrlsc lbcuscs on OII at thrcc levels: indivicJLral. interpersonal. and collective.

It lirrther tbcuses on OB theories and concepts, improving skills in reacting appropriately

to organizational situations using OB concepts and improving ability to create and

nraintain healthy and productive u,ork environments.

Course l)etails:

tiNl'l' : I lntroductittrt LH 5

Concept. Basic assLlmptions. Importance. Levels of Oll Analysis, Contlibuting

Disciplines to the field of OB. Challenges and Opporlunities fbr OB Managers, Ernerging

trencls ol'Ou

liNI'l' tl: Individual llehavior

Lenrning, attitude and Job satisfhction:

Learning: Concept, principles. theories of learning

AttitLrcle: ( once p1. tvpcs. .loh t'e'Iate'd rttitr-rdes

.loh satislirction: causation: irnpact of satisfled enrployees on ivorkplace.

LH 10

G).r.



Purbanchal University

BBA V Semester

Course Title:: Organizational Behavior and Business Ethics

Area of Study: Core

Code No: CO354

Credit Hour: 3

LH:48

Course Ob.iective

l'his coLrrse is an introduction to the basic concepts and topics in organizational behavior

(OI)). I-hc coLn'sc fitcr.rscs on OII at thrcc levels: indir,idual. interpersonal. and collcctivc.

It iirrther fbcuscs on OB thcories and concepts. improving skills in reactirrg appropriately

to organizational sitr-rations ursing OB concepts and irnproving ability to create and

maintairr herilthy' and productive work environments"

Course Dctails:

tlN]'l' : I lntroduction LH 5

Concept. Ilasic assunlptions, Impoftance. Levels of OB Analysis, Clontributing

Disciplines to the lleld of OB. Challenges and Opportunities fbr OB Managers, Emerging

trencls o1'O13

t;NI'l' II: Indiviclual Behavior

Learning, attitude and Job satisfaction:

l-carning: Clorrcept" prirrciples, theories of learning

AttitLrclc: (ioncep1. tr pcs. .loh t'clat.'d etritr-rcles

.lob satislirction: causation: irnpact of satisfled ernployees otr ivorl<place.

I,H IO
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Motivzrtion:

Concept. Theories (ERC. McClelland. Goal settir.rg, Self'-efficacy, Ecluity theory). JoLr

characteristics model: Rcdesigning "job and u,ork arrangements; Employee involvement;

[]lexible beneflts"

Personality and Values:

Corrcept of pcrsonality; Big Five model; Myers-Briggs Type Indicator (MBTI); Factors

affecting Personality. Relevance o1' values: Linking personality and values to the

u,orkplace (person-job tit, person- organization lit)

Perception, Decision Making and Emotions:

Perception and Judgments; Factors af fecting perception, perceptual effors; linking

perception to individual decision making; Emotional labour; Emotional Intelligence.

UNIT III: Group Behaviour LH 8

Groups and Work Teams:

Concept: Elements of group; Five Stage model of group development; Group decision

making; Group and teams; Types of teams; Creating effective team; team based work

(rBW)

Leadership:

Concept; Trait theories; Behavioral theories (Ohio and Michigan studies, Managerial

Grid); Contingency theories (Fiedler, Hersey and Blanchard, Path-Goal);

tlNll' [V: Organizational Culture ancl Stress Management LH 6

Organ izational Cultu re:

Concept; functions of cr-rlturetCreating and sustaining cultr"rre; Employees and culture;

( reating positive ancl ethical e ultures

Stress Management

Concept: Worl< stress model: Sources/C]auses ol stress: Consequence of stress. Stress

n r an JSc nrent

6,ry



UNIT V: Organizational Change LH 6

Concept; Forces of change; Resistance to change; Overcoming resistance to charlge;

Approaches (Lewin's model, Organizational development); Learning organization

UNIT VI: Conflict and Power LH7

Conflict:

Concept ot'conf''lict: Ditterent vierrs {.)lr conf'lict: Traditional. Hr-rman Relations. Inter-

actionist vierv: Sources of conflict: Types of conflict: Corrflict resolution strategies

Powcr:

Conccptl sources

Orgtrn izational Politics:

Cioncept- Iractors Ieading to political behavior: Individural, Organizational: Managing

PoliticaI Behavior

UNIT VII: Business Ethics LH 6

Conceptl lmportance of business ethics: Corporate social responsibility (CSR); Ilthical

leadership and corporate govenrance

References

l. Acharva. Bharvarri Shanl<ar(2010) Organizational Behavior :, Asmita Books

PLrblishers and Distributors^ Kathmandu Nepal

2. (lranc. A.. & Matten. D. (2016). BLrsiness Ethics: Managing Corporate Citizenship

ancl Sustainability in the Age of Globalization

3. Luthans" Fred (2005), Organizational Behavior- An Evidence-Based Approach: l2th

f dirion\4e glau Hill. lrrr irr

4. Pcludval. Santosh Raj and Pradhan, Gopal Man. Organizational Behavior (2020).

A cl r,'an ce Saraswati Prakashan. Kitth m an d u. N epa I

5" Robbins, S. P. and.jLrdge. Timothl,A. (2014), Organizational Behavior, l6t1' Fdition,

Pearson
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Purbanchal University

BBA V Semester

Course Title: : Database Management

Area of Study: Core

Code No; IT 355

Credit Hour: 3

LH:48

Coursc Objective

This course introduces the principles of database management systems (DBMS) and

cnvers tlre design, implcmentation, and management of databases. It emphasizes the use

of SQL tbr data manipulation and explores various types of database architectures..

Course Details:

Unit l: Introduction to Database Systems LH6

r Overvicw of database s\,'ste ms

r Importance and applications of databases

r Database Systerl vs. frile S,n"sterr

o Purposc ancl Advantages ol'Database Systems

. Tlpes of ciatabase s),stems: I-rierarchical, netrvork, relational, and object-oriented

. Compotrents o1'a databasc s)'stem

LH8

. Database clesign concepts arrd ternrinology

. I)rinciples of Database Desigrt

r FunctionalDependencies

r [rntit] -Re lationship (LiR) rrodelling

. ('onvcrting ER diagrams 1o relational scherna

r Norrralization: lNI:. 2NF. 3NF. BCNF

Unit 2: Database Design

Ga%
I.



- Unit 3: Structured Query Language (SQL) LH I2

o Intr.odttctiort to SQL ancl its s1'rrtax

r Data Defrnition Lantrtage (DDL) commands

o Data Manipulation Language (DML) commands

. [Jasic SQL QLreries: CRtlAl'ir. SL-.L.EC]T. INSERT. LIPDATE,, DELETE, COLTNT"

(it{oUI, F}\.. ST-]\4. OItI)I:RR\'. DROP. AT,fER. C'IIt:CI(, UPDAfE,, MIN, MAX,

FIAVIN(i

. SQI- Fr:nctions and Expressiorts

. SLrbclueries and nested clucries

o Viervs and indexes

r SQI. (lonstraints and Kevs

Unit .l: Database Management and Administration

o I{oles and responsibilities of a database adrninistrator

r [Jarcl'trp L]ncl rectlVet'r strategies

r l)atabase securitl'ancl acccss control

o Pcrfbrntance luning arrd optinrizatiotl techniqr'res

Unit 5: Database Security

o Data Security' atrd Intcgritv

o ALtthentication and Autltolizatiiltl

o Securit)' Models and Policies

r [.;ncr,vption'fechniclLres

Unit 6: Querv Processing

o Introduction 1o Transactiott. A(IID Propertl' and concltrrency control

e QLrerl,' Optinrization Techniclues

o Steps in c;r:ery Processing

LH6

LH6

L}J4
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Ilnit 7: Emerging Trenrls in Database Technology

r (-lorrcl datahases ancl clataLrase as a service (DBaaS)

o Ilig clitta technologics ancl their irrpact otr databases

o [)atabase lnallagclllctrt in the context o1'lo'l

r Futltre trends in database systems

LH6

References

I Rtrb. Ir.. & ( ttronel. C (2018). Dctlcrbct.ve 5'r,.!/sr7?,r, De,sigtt. implemenlcrtiott, &

utunugctilet?/ ( lSth ecl.). C errgage L'earning'

2. F-lnrasri. R.. & Navathe. S. B. (201 6). Ftmclumental,,s o.f'database syslems (7th cd.)'

Pearson.

3. Cororiel. Cl.. & N4orris. S. (2015). Dcrtcrbct,se tle'sign u.sing LIA'4L and SQL (3rd ed')'

(.'crtgaqe I eartlirrs.

4, Sacialage. p. J." & I-o$lcr'. l\1. (2013). -\trSpl, c{i,vtillecl. A brie.f'gttide to the etrtet'gittg

t,t, o r I cl of po lv gl o t p e r's i,t t e n c e' Ad d i son - Wes ley'

5. lnrrron" W, H.. & Imhofl. C. (2005). Clorporate informalionfaclctty (2nd ed.)' Wiley"

(-t. Oupta. A" (2017), Ftu.tdcunentctl.,s of' tlalahase t11ctt'togemenl. svslem,s. Canrbridge

I rrir e r':ltr l't'cst.
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Purbanchal UniversitY

BBA YI Semester

LH:48

Course Title

Course Code

Area of Study

Credit Hour

Total QualitY Management

co 361

Core

3

Course objectives

The main objective of this course is to provide basic concept of Total Quality Management to the

students and also make them aware about the application of tools and techniques for managing

quality problems.

Unit: I Introduction to Total Quality Management LH 6

Introduction to Quality: Quality from the Consumer's Perspective, Quality from the Producer's

Perspective, Factors Aflecting Quality; Total Quality Management: Introduction and Principles

of TQM, Framework of TQM, Competitiveness and customers, understanding and building the

quality chains, Quality in all functions, causes of TQM failure'

Unit 2: Philosophies in Total Quality Management L}Ilz

Quality Gurus, Approach to Quality: The Deming Philosophy, Juran vision: The Juran Trilogy

and Juran's 10 Points for Quality Improvement, Feigenbaum, Crosby: Zero Defects programme'

Kaizentools : PDCA or storyboards , 55 , Seven wastes, 7 old and new quality tools' 5 Whys'

Value stream mapping, Shigeo Shingo approach: Zero quality control (Poka-Yoke)' Just In Time

(JIT), Single Minute Exchange of Dies (SMED), Ishikawa: Plan-Do-Check-Act model, Quality

circles, Ishikawa (Fishbone) Diagram, Taguchi Philosophy: Taguchi loss function' Robust

Design

,

Gr|% A



Unit 3: Tools and Techniques in TQM LH 12

euality Function Deployment (QFD): Introduction, QFD teams and Process, Buitding House

of Quality.

Failure Mode and Effect Analysis (EMEA): Theory of Preventive Maintenance (Bathtub

curve), FMEA process, calculation of Risk Priority Number (RPN).

Design of Experiments (DOE): Introduction, Methods of Experimentation: Trial and error, Full

factorial, Fractional factorial

Benchmarking and Change Management: Introduction, Reasons for benchmarking, benefits,

types of benchmarking and process of benchmarking, Role of benchmarking in change, choosing

benchmarking driven change activities, Framework for organizational change.

Total Productive Maintenance: Introduction, Objectives of TPM and Eight Pillars of TPM"

Unit 4: Performance Measurement in TQM LH 6

performance measurement: Importance of measurement, elements of a good performance

measurement, Types of measurement: Effectiveness, Efftciency, Value added (ROVA), Cost of

Quality: Process model for quality costing, Performance measurement framework.

Unit 5: Six Sigma and lean management LH 6

Concept and Features of Six Sigma, Goals of Six Sigma, DMAIC process, Lean six sigma: Five

Lean tools and principles to integrate into Six Sigma.

Unit 6: Quality Management System LH 6

ISO 9000:2000: Norms and principtes of ISO 9000, ISO 9000 series of Standards, Requirements

of ISO 9001, ISO 14000: ISO 14000 series Standards, Requirements of ISO 14001, Benefits of

GryI

,



ISO certit'ication. Sector Specific Standards: A59l00, ISO/TS 16949. 'fL 9000, ISI Certifrcation'

Nepal Bureau of'Standards & Metrology (NBS): Introduction and Procedure for NS certification'

Suggested readings:

1 . Oakland, .f .S. (2014), Total Quality Management and Operational Excellence, 4tl' edition,

Taylor & Francis GrouP, London.

2. Besterfield H. Dale et. al. (2015), Total Quality Management, 41h edition, Prentice Hall

Publishing House.

3. .Ianakirar.nan. B. and Gopal, R.K (2015), - Total Quality Management - Text and Cases'

PHI Leaming Private Limited, Delhi.

4. Charantimath M. Poornima (.2022),Total Quality Management, 4th edition, Pearson lndia

Education Services Pvt. Ltd.

ebV. f

a



Purbanchal University
BBA VI Semester

LH:48

Course Title

Course Code

Area of Study

Credit Hour

Research Methodology and Report Writing

co 362

Core
J

Course Objectives:

This course aims to introduce the students to basic concepts of business research and its methods

It also intends to provide knowledge pertaining to research based report writing'

Contents:

Unit 1: Introduction to Research LH 5

Meaning and definition of research; Research as a scientific method; Characteristics of research;

Types of research - Pure, Applied, Descriptive, Exploratory, Explanatory Evaluation and

Correlational research; Quantitative and qualitative research approaches; Significance of

research in business studies

Unit 2: Literature review and Formulation of Research Problem LH 6

Selection of research topics, Review of literature and its importance, Literature review process,

Research gap; Defining research problem, selecting the research problem; Criteria of a good

research problem; Statement of problem, Statement of objectives and research questions,

Formulating research hyPothesis

Unit 3: Research Design LH 5

Meaning of research design; Need of research design; Elements of research design; Types of

research design - Historical, Descriptive, CaSe studies, Causal research

Unit 4: Variables and their Measurement LH 5

Types of variables - Quantitative and Categorical variable; Dependent, Independent and

Intervening variables; Levels of measurement - Nominal, Ordinal, Interval and Ratio scales;

Attitude measurement - Likert-scale; Concept of Reliability and Validity test.

Unit 5: Sampling and Data Collection LH 8

Meaning and needs for sampling;.Types of sampling - Probability (Simple random sampling,

Stratified, Systematic, and Cluster) and Non-probability (Judgmental, Quota, and Convenience
l
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sampling); Sampling and Non-sampling Errors; Primary and Secondary Data; Tools of data

collection - euestionnaire/lnterview schedule (structured and semi-structured), Checklist,

euestionnaire design; Techniques of data collection - Interview, Survey, and Observation; Data

collection using internet based tools and techniques.

Unit 6: Data Analysis and Presentation LH 10

Descriptive statistics: One way tabulation of data (Univariate frequency distribution), Data

preseniation using various types of charts and graph; Use of percentage, ratio, central tendency

measures (mean, median, mode)and variation measures (standard deviation and variance) in

different types of data; Testing of Hypothesis: Types of hypotheses(Null and Alternate

hypothesis, Research hypothesis), Steps of testing a hypothesis, Concept of Type I and Type II
errors and Level of significance, Concept of One-tailed and Two-tailed tests in hypothesis testing

of mean and proportions; Differences between Parametric and Non-parametric tests; Concepts of

Chi-square test, Z-test and t-test (non-numerical).

Unit 7: Research Proposal and Research Report LH 5

Research proposal - Necessity of research proposal; Components of a typical research proposal

(cover page, main body, annex)

Research Report * Essentials of a good research report; Contents of a research report-

Preliminary pages, Main body and Annex; Citation and Referencing in APA style (7ft edition),

Chapter plan of a report

Unit 8: Ethical issues in Research LH 4

Defining the ethics in research, ethical issues in the overall research process, ethical issues in

data collection, ethical issues in data analysis and reporting, research ethics codes and guidelines.

Recommended Readings

Wolft, H. K. and P. R. Pant. (2009).Soclol Science Research and Thesis Writing,5th Edition,

Kathmandu, Nepal:Buddha Academic Publishers and Distributors Pvt' Ltd.

Kothari.C.R. (2009).R esearch Methoclology; Methods ond kchniques, Second Revised

Edition.I\ew Delhi, India:New Age International (P) Ltd.

Ziknrund, W. G., B. J. Babin, M. Griffirt and.l. C. Carr.(2009). Business Research l4ethods, S't'

E diti on.South-Western Cengage Learning
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Purbanchal University
BBA VI Semester

LH: 32

Course Title :

Course Code :

Area of Study :

Credit Hour :

Corporate Governance

co 363

Core
)

Course objectives

This course aims to provide an in-depth understanding of corporate governance, its frameworks,

principles, and practices. It explores how governance affects organizational performance, ethical

decision-making, and stakeholder relations. It introduces the students to the global standards and

practices, and challenges during implementation.

Contents

Unit 1: Introduction to Corporate Governance LH 4

Definition, importance, and scope of corporate govemance, Historical evolution of corporate

governance, Key stakeholders in corporate govemance, Governance failures and their impacts

Unit 2: Theories of Corporate Governance LII 6

Agency Theory and its implications, Stewardship theory, Stakeholder Theory and its application,

Resource Dependence Theory

Unit 3: Governance Structures and Boards LH 4

Roles and responsibilities of the board of directors, Board structures and their variations, Role of

the board in strategic oversight, Board composition, diversity, and independence, Board

evaluation and effectiveness

unit 4: Executive Leadership and ManagementAccountability LH 6

Role of executives in corporate governance, Ethical leadership and decision-making,

Performance measurement and accountability mechanisms, Succession planning for executives,

Executive compensation and its impact on govefiIance

Unit 5: Ethics and Corporate Social Responsibility LH 4

Ethical decision-making in corporations, Corporate social responsibility (CSR) and

sustainability, Ethical dilemmas an{ Role of ethics in corporate governance.

Itr
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Unit 6: Global Governance Practices and Challenges

Governance practices in Asia, Africa, and Latin America, Comparative analysis of global

governance models, International standards (e.g., OECD Guidelines), Challenges in

implementing global governance standards, Impact of technology on governance - Digital

transformation and cyber security

Future trends and challenges in corporate governance - Sustainability and climate change

considerations, evolving regulatory landscapes

Reference:

Tricker, R. I. (2019). Corporate Governance: Principles, Policies, and Practices. Oxford

University Press.

LH8
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Purbanchal UniversitY

BBA VI Semester

LH: 32

Course Title :

Course Code :

Area of Study :

Credit Hour :

Social Media Marketing

co 364

Core
1

Course Objectives:
This course aims to equip students with a comprehensive understanding of social media

marketing, including platform Strategies, content creation, audience engagement, branding,

analytics, automation, and the integration of Al-driven tools to enhance marketing effectiveness

and future adaPtabilitY.

Contents:

Unit 1: Introduction LH 5

. Meanitrg of Marketirlg and Social l\4edia

. Purpose of'Social Media Marketing

. Types of Social Media Websites

. Meaning of Mobile Social Media

. Ma.ior Social Media Platfbrnts: Facebook/Reels, Tik'Iok, Instagram, X (formerly Twitter),

YouT'r,rbe. Pinterest. WhatsApp & Telegram, Linkedln

. Common Steps fbr Marketing on Major Social Media Platforms

Unit 2: Blogging, Social Media Engagement, and Social Media Target Audience LH 4

. Meaning and TYPes of Blogs

. Blogging Platfbrms and Recommendations

. Meaning and E,ssentials of Social Media Engagement

. Understanding the Target Audience through Social Media lnsights

. Use of URL Shorlening Services to Track Audience and Analyze Sales

@b% ,kt



Unit 3: Social Media Content Sharing, Bookmarking and Approache, ^ LH 4

. Sharing Content on Social Media

. Social Bookmarking Websites: Purpose and Popular Platforms

. Approaches to Social Media Marketing

. Pros and Cons of Social Media

Unit 4: Social Media Strategy, Marketing Tips, and Promotion Techniques LH 5

. Social Media Strategy: Goals, Planning, Strategies, Monitoring, and Analysis

. Tips for Effective Social Media Marketing: Customization, Optimization, Guidelines, and

Evaluation.

. Using Social Media for Promotion: Paid Advertising and Other Methods

. Best Practices for Promotion on Social Media

Unit 5: Social Media ROI, Branding, Relationship Building, and SEO Impact LH 5

. Measuring Social Media ROI: Metrics, Goal Setting, Quantitative & Qualitative Analysis

. Social Media for Branding: Personal & Business Branding

. Establishing Relationships via Social Media: BzC,B2B, Customer Service, and

Comrnunity Building

. Social Media and SEO: Ranking, Traffic Growth, and Digital Presence

Unit 6: Social Media Management Tools, Analytics, Automation, and Marketing
Integration LH 5

. Tools for Social Media: Planning, Management, and Monitoring

. Social Analytics: Facebook Insights, Google Business Insights, Google Analyics, and

Performance Metrics

. Social MediaAutomation: Meaning, Tools, Benefits, and Drawbacks

. Social Media Integration with Content, Email, and Search Engine Marketing

Unit 7: Artificial Intelligence in Social Media Marketing (Recent Trends & Future Outlook)
LH4

Role o1'Al in Social Media Marketing

AI-Powered Content Creation and Personalization

AI Chatbots and Customer Interaction

a

a

a
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Predictive Analytics ancl Consumer Behavior lnsights

AI in Ad Targeting ar,d Can-rpaign Optimization

Ethical considerations and challenges o1'AI in Social Media

Future of AI in Social Media Marketing

Text Book
eMarketing Institute. (2018).So cial media marketing: Social media marketingfundamentals'

eMarketing Institute. www.emarketinginstitute'org

Reference Books
Kotler, P., Hollensen, S.. & Opresnik, M. o. (2019). Social medict marketing: A proctitioner

guicle (3rd ed.). Opresnik Management Consulting. https://doi.org/10.17967I576X

(eBook).

Heggde, G., & Shainesh, G. (Eds.). (2018). Social media marketing: Emerging concepts and

applications. Palgrave Macmillan. Springer Nature Singapore Pte Ltd'

zarrella, D. (20 10). The social meclia rucn'keting book (lst ed.). o'Reilly Media. Printed in

Canada. Avai labl e onl i ne at http ://my. sal'aribookson I i ne.com.
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Course Title

Course Code

Area of Study

Credit Hour

Management Information System

IT 365

Core

3

Purbanchal University
BBA VI Semester

LH:48

LIJ7

Course Objectives:

This course aims to provide students with a comprehensive understanding of Management

Information Systems (MIS) and their role in business operations and decision-making. It equips

students with the knowledge and skills to analyze, and implement information systems that

support business processes, and improve decision-making. Additionally, the course explores

emerging trends in MIS and their impact on business and society.

Contents:

Unit 1: Introduction to Management Information Systems LH 6

. Definition, scope and Importance of MIS

. Components of MIS

. Roles of MIS in Decision-making : Strategic, Tactical and Operational Level

. MIS in Decision Making : The role of MIS in managerial decision-making Process

Unit 2: Information Systems and Business Operations LH7

. Types of Information Systems: Transaction Processing Systems (TPS), Decision Support

Systems (DSS), Executive Information Systems (EIS), and Expert Systems.

. Enterprise Systems: ERP (Enterprise Resource Planning), CRM (Customer Relationship

Management), SCM (Supply Chain Management).

. MIS for Functional Areas: Finance, HR, Marketing, Operations.

. Ethical Issues in IS Management: Security, Privacy, and Corporate Responsibility.

Unit 3: Information Systems Organization and Strategy

. Organizations and information systems

. Impacts of information systems on organizations

. Using information systems to achieve competitive advantage

a Business value chain model

NEPAL
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Unit 4: Information Technology Infrastructure LH 7

. IT intiastructure components

. Conternporary hardr.vare platfbrnr trends: Computer Network -LAN / MAN / WAN,

Cloud Cornputing and Virtualizaiton, Edge Clonrputing, [oT, Autonomic Computing
. Conternporary software platform trends: Software as a Service. Low Code and No-Code

P I atfbm, Open -source and Custon-rizab le So ftware.
. Management issues

Unit 5: Decision Support Systems (DSS) LH5

. lntroduction to DSS: Role in strategic decision- making

. Impoftance of DSS: Improves efficiency and accuracy in decision-making, Supports

structured. semi-structured, and unstructured decisions, Enhances competitive advantage

through data-driven insi ghts.

. Cornpotrents of DSS

. Applications and Functions ol DSS

. Ernerging'Trends in DSS

Unit 6: Executive Information Systems (EIS) and Business Information Systems LH 5

Deflnition of EIS

Characteristics and Functions of EIS ( Strategic Decision Support , Risk Assessment and

Mitigation, Perfbrnrance Tracking and Benchmarking , Business Trend Predictions)
Definition and lmportance o1'BlS

Components of BIS
En'rerging Trends in BIS

Unit 7: Securing Information Systems LH6

hrtrocluction to lnformation Security ( Overview, Basic Security Principles:
Confidentiality, Integrity and Availability. Importance of Securing Business data and

digital assets )
Systen-r vulnerability and abuse : Type of vulnerabilities in business network, software

and hardware, basic social engineering threats. understanding the role of human error in

security breacl,

Technologies and tools 1br protecting infbnnation resources : Access Control Mechanism,

Network Security basics, Data encryption
Emerging Trends in Cyber Sdcurity

a
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Unit 8: Emerging Trends in Information Systems LH5

. Definition and significance of emerging trends in infbrrnation systems

. Latest trends in information systems

. Future directions of MIS

. The irrpact of ernerging technologies on businesses and society

Reference Textbooks:

. Kenneth C. Laudon & Jane P. Laudon - Management Information Systems: Managing
the Digital Firm

. James A. O'Brien & George M. Marakas - Introduction to Information Systems

. Turbano Rainer & Potter - Introduction to Information Systems

A
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Purbanchal Universitv
BBA VII Semester

E.F.2022

LH8

LH6

LH8

LH8

Course Title: Supply Chain Management
Course Code: CO 371
Area of Study:
Credit Hours: 3
LH:48

Course Objectives

Contents

l-his coursc itims to provicle students with a comprehensive understanding of' supply chainmanagemellt (scM)and its critical role.in enhancingbusiness competitiv.n.ri. It seeks to equipstLrdents r'r'ith the abilitl't. analyze the inrerreliri;;;;;;;g various supply chain drivers acrossorgan izati onal f unctio.s. and develop strategic clec ision_muk ing ski l l s.

Chapter l: lntroduction to Supply,(_.hairr Managemenl:
c.rttccpt o1-supplr chain ancl sLrppti cl,ai,.r ,r',anag.i,r.nt' riirrorical perspective of SCM;ob'iectives of a supply chain: pesision phases ir; r,",;;iy chain; processuiews of supplychain: Interf-ace of- technology. process ancl people in supply chain; Diffbrences betweenLogislics and SCtM.

Chapte r 2: Supply, Chain Structure:
(ioncept ol.sLrppll chaitl structure: I:;ictors alfecting surpply chain structure; Difrerencesbetw'een efJlciencv ancr eflbctiverless: plsh^basecj ,rippti'.truin: puil based suppty chain;Cornrnoditl' and cost-centric sLrpply chain: SLrpply chain'fb, calamities ancl emergencies"

Chapter 3: Supply Chain f)rivers:
(ioncept ol'sLrppll 

.cllain clri'crs: \4aior clrivers of suppll chain perlt)rmance: Facilities_[{ole irl su1l1.rl-r chain atrcl ilt cornlrctiti'c srratcgl:rnventon- l{ole in suppl,v chain anc] inctltllpctitire stl'atcg\: T'rans;rortation - rolc in sLrpply chain and in competitive strategy;Infbrmation - Role in supply chain and in cornpetitlre strategyt Sourcing _ Role insupply chairr ancl in competitive strategy; pricing _ Role in supply chain and incompetitive strategy: Trade-otrs in designilg ,uppry .-huin drivers.

!_.hapter 
4: Supply, Chain Nerrvork Design:

Designirlg tlistribulion nctlvork - Role o1' distribution in the supply, chain. FactorsinllLrcncing clistribLrti,n nct\\orl< design. Design options fbr a distribution network:Networli design clecision - Role of netlvorl< aeilgn ln the perfbrmance. Framework fornetwork design decisions; Uncertaint"v- on network desisn.

ryM*
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chapter 5: Demand Planning and Forecasting in supply chain
Demand planning- Concept and purpose; rorecasting- concept and importance of
forecasting;
Forecasting techniques:Qualitative method -- Personal insight, sales force consensus,
management estimate. market research. Delphi method; Quantitative method - Naive
forecasting. moving average. weighted moving average. exponential" regression[Concept
onlyl
Aggregate planning.: Concept of aggregate planning; Strategies of aggregate planning--
Chase. level, and mixed[Concept ond Numericafi;*Concept of Salei and operationsplanning (S&OP).

Chapter 6: Sourcing and Coordinating in a Supply Chain:

Concellt ot' PLtrchasitlg. 1'rl'scvrenrent. and soLrrcing, Buying Decision; Supply chain
coordination- concept: Ef1-ect on perlormance of lack of coordination.

Chapter 7: Supplv Chain performance Management:

(-'0nce1lt. ob.icctives tll' pertirrnrancc r.neilsLrrcs. Approachcs to pertbrmance measures:
Traditional ancl contentporarv approaches

E.F.2022

LH8

LH5

LH5

References

Chopra. S.. Meindl. p.. & Kalra. D.V. (2017). SLrppl1,, Chain Management: Strategy. planning"
ancl Operation (7th ecj. ). pearson

N' Chandrasekaran. Surpply Chain management Process. System. and practice. OxfordLlniversiti, Press. 20 I 0.

Wisner. .1.D". 
-l'an. 

I(.C.. & Leong. Ci
Balancccj Approach (5th ed.). ('cnglrgc.

K. (ZOl9). Principles of Supply Chain Management: A
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Pu rbanchal [Jn iversitv
BBA VII Semester

Course Title: Digital Business
Course Code: lT 372
Credit Hours: 3
LH:48

Unit 5: Digital Business Strategy and Value Creation LH9
Concept of digital business strategy; Digital channel strategies; Strategic analysis: Intemal and
exlernal: Strategic objectives: vision. mission, scenario-based analysis, Digital value creation,

detlnition: Strategl, i rnplernentation.

Course Objectives:
l'his coursc aints to introduce stlrdents to the kel, concepts. rnoclels. and practices of cligital
business. -fhe 

ctlurse also explores how organizations leverage digital tools and technologieifor
business grow'th arld transfbrnratic'rt't. By the end of the course, students will be able to understand
digital business collcepts and use simple digital tools and strategies to support business activities.

Contents

tjnit l: Inrroduction to Digital Business LH tt
Concept ol' digital busit'tcss: Irrpact of electronic comntunications on traditional business;
Intrancts and ertranets in digital business: Dilferences between digital business and e-comrr....;
T1'pes ol-digital treclia chantrels: [)rivcrs o1-cligital technology adoption: Benefits and challengeioldigital bLrsirrr'ss adoptiun: Scil-sidc ancl bu\,, sicje e-conrrcrce.

Llnit 2: Marketplace Analysic LH g
Online Inarketplace analysis - process; Review of marketplace channel structure" t.ocation of
trading in the rnarket place. Irnportance of multichannel marketplace models, Difl'erent types of
online intennediary and influencers" Revenue ntodel.

Unit 3: Digifal llusiness lnfiastructure LH g(loncept o1-cligital br:sincss inliastrLrctLrre. Digital business technology platflorms; Cornponents of
digital busitless itllrastructr-tre: N4anaging issuris in creating a new cllstomer facing digital service:
Concept ol' SaaS. cloLrd compr-rting" and Service-orientedarchitecture.

Unit 4: E-Environment LH g
E-environnlcnt - (-Oncept of SLt:P-l'firarnervork: Faclors governing e-commerce service
adoptitln. [)rivacl anc] trLtst in c-cr.mtr-icrcc: f-.nvir'onnrent anil grcen isiues related to internet
Llsage: Ircotlorric atlcl competitivc factors: Political lactors: E-Governance: Technology
innovatior"r i,rncl assesstnent

Setting SMAR I- ob.iectives; Strategl

ebY )^y
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Unit 6: Digital 'I'ranslbrmation LH: 6
Concept ol.digital transfbrnration: C'liallenges o1'digital busincss transfirnliation: Challenges of
sell-side c-conmrerce llased on 7Ss lianrcuork: [-.rncreins trcnds. Artillcial intellisence. block-
chain" \\'e b 1.0.

References:
Chaffey, D., Hemphill, T,, & Edmundson-Bird, D. Digital Business and E-commerce
Managemenr: Strategy, lmplementation and Practice (8th Edition). Pearson Education.

Turbano E., Whiteside, J., King, D., & Outland, J.Electronic Commerce: A Managerial and
Social N etworks P erspe ctive. Springer.
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Purbanchal University
llBA VII Semester

Course Title: International Business
Course Code: CO 373
Credit Hours: 3

LH:48

Course Objectives:
'rhis course ainls to proriicle stLtdents r,vith a fbundational understanding of how businesses
operate in a global environment' It enables students to analyzethe factors that afl'ect internationalbusiness' and the basic strategies ancl functions needed to operate successfully in the globalmarket.

Contents:

Unit l: lntroduction to Internario,ar Business ancr Grobarization LH gDeflnitiorl and scope of international bLrsiness; I(ey drivers of-globalization (technology. markets.competition): cilobalization's impact on fir,ri,..oro,ri.r. and societies; Multinationalenterprises and their roles: Pros and cons of globalization: I:thical issues of globalization.

[''nit 2: (]ulturar Environment in Intcrnationar I]usiness
Dinlcnsiotls .1' culture: ('ultLrral fianter.l'orks * IIof'stecle's moclet, high-context vs ,"* l#r3r,cLrlturesr Impact o'curture on negotiations. reade^rrip. uno team dynar,ics; Strategies for curturaradaption and avoiding misunderstandings;

Unit 3: Politicar, Legar, and Economic Environments LH gTypes ol'political sYStelrs antl their influence on business: L.egal s),stems and internatio,alregulations: [rc.norric classillcation( ldevelope..l. e,.nerling. cicveloping ,rarkets): political risksancl mitigation strategics: I{olc ol'internationai agencics-in shapirg environrxents;

Unit 4: Intrrnatiolral 'Iratle and Investment 
LH gclassical and morJet'n theories of international trade; patterns of trade and factors influencinginvestnlent ciecisions: ciovernnlctlt interventions (tarifrs" non tariffls. quotas. subsidies) and theirrationale: frorcign direct investtrent. its t1pes. and rnotivations: Regional integration and itsbusiness i mpl iceitions;

Unit 5: Strategies for International Business LH gGlobal strategic planning ancl corrpetitive advantage; Entry strategies - exporting, licensing,'ioint ventLrres' whollv owned subsidiaries; location-setection and riarket evatuation; Adaptingstrategies to rrrerging vs cleveloped markets: organizational structures fbr internationaloperations. WM*
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Unit 6: Functional Aspects of International Business LH g

GIohal mal'l<eting Irix - prodLrct atiaption. pricing strategies. clistribution. promotion; SLrpply
chain arltl rrPct'0titttts Irilniulcnrent in a global contcxt: Huntern resoLlrce lxanagement; Ethics"
crlrp()tatc strc i u l rcsl-lon,si bi l i tr i n i ntcnlilt i()nill bLrsincss

References:

Daniels..l.. RadebaLrgh. L.. & Surllivan. D." International Business: Environments and
Operations". Global [rdition. Pcarson.

Hill. C.. &.lain. A.K. (2018). International Business: Cornpeting in the GIobal Marketplace.New
Delhi : Tata McGrau,-l-{il l.

Sthapit. A (2020). lnternatiortal bu.vine.s.s; fest and cctses,6't'ecl.. Kathmandu: Tale.f Lr prakashan.
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Purbanchal Universitv
BBA VII Semester

Course Title: Capital Structure
Course Code: SF 371

Area of Study: Specialization (Finance)
Credit Hour: 3

LH:48

Course 0bjcctives:
This cor-rrse airns to provide the graclLrates rvith an understanding of the basic concept and

principles of (iapital structure. Further the thorourglr understanding of the course will enable the

grarlllates ro develop anall,tical skill particurlarly in taking appropriate capital structure decisions

in the corllorate sector.

Contents:

Unit l: lntroduction. LH 6

Introduction of Capital structure, Capital structure decisions and maximization of shareholders'

wealth, Difference between financial structure and capital structure, optimal capital structure:

significance, goals, and features, Factors that determines appropriate capital'structure.

Unit 2: Common Stock F inancing LH l0
lntrodLrction olcomnton stocl(. Righrs of holders olcommon stock holders; voting rights; Nature

of voting rights: curnulative and non-cumulative voting; Preernptive right: valuation of rights.

Eflbct of right oflering on Financial'Staternent.

t-tnit 3: l.ong'lcrm t)etrt and Prclerred Stocl< LH l0
Instrun.ncnts o1'l.ung-lcrrr [)cbt l]inancing:.Icrnr loiit-i and ,Antortizcd Loan. Ditferent types of
Bonds. Prel'errecl Stock: [:eatures ancl advantagcs of using prel-erred stock. ranking of different

types of securities. refunding decision oldebt and pref-erred stock using present value approach"

Unit 4: Warrants and Convertibles LH 14

Meaning o1'uarrants: lieatures ol u,arrants] Reasons issLring warrants;Valuation of warrants.

Eftect o1'\\i-rrants on capital structure.

Meaning and rationale o1'use o1'cunvertiblcs: FeatLrres of convertibles" Analysis of convertibles:

Conversion ratio and conversiorl price: Convcrsion value: call policy on convertibles: Eff-ect of
convertibles on capital strLlcture. Comparison of warrant and convertible

w *&N^
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Unit 5: ]-heon, of Capital Structure LH g
COllcept ot'Lallital strLlctltrc. ( ttnttron AssLrnrptions iu-rcl clcflnitions. Basics of capital strltcture
rheorie-s (\ol ,\pproach. NIapproach. -[raditional 

Approach ancl MM Model).

Suggested Readings:

GaLrtarn. Rishi Raj & I'hapa Kiran (2013).Capitol Structure Management. Asmita pLrblication"
KathmanclLr. Ncpal.

van Hornc..lames C.. Financiul Manngement ond policy: pHI" New Delhi

Westcrn..l. Freci ancl Thomas tr. Copeland. Mortogeriul l;inance:'lhe Dryclen press. Ny
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Purbanchal University
BBA VII Semester

Course Title: Advanced Financial Management
Code: SF 372
Area of Study: Finance Specialization
Credit Hours:3
LH:48

Course Objectives

The Obiective of this coLrrse is to create an understanding of basic concepts. principles and

techniclues of flnancial managcmcnt anrong stuclents. It also aitns tit enable them to appl,v this

kntrr.i ledec irr real- lif'e sitLrations ancl tal<e appropriate flnancial dccisions^

Contents

Unit l: Time Value of Money LH 6

Concepts and usage of tirrc valr:e of money. present and firture valLre (Single sum. Even series.

IJnevcn scrics). Norrinal and el'l-cctive interest rates (Calculations and comparisons). Presents

values o1'pe rpetLrities" Loan amortization schedule.

Unit 2: Investment Planning and Evaluation L}:{l2
Meaning and Classification of Projects ( Independent mutually exclusive & replacement )
Evaluations of project (PBP, Discounted PBP, ARR, NVP, PI, IRR, and MIRR)

Unit 3: l,case l.'inancing LH 8

Meaning ancl ['ypes o1'lease. firctors inf'lLrencing lease decisions" Decision regarding lease or

bLt) .

Unit 4: Working Capital Management LH 6

Concept of u,orking capital. Working capital cash- flow cycle (OC and CCC) . Current assets

investment and l-'inancing policies .

LH6Unit 5: Inventory Management

Concept and need for inventory Management, EOQ, safety stock, RoL, Impact of quantity

discount on EOQ, Inventory control systems ( ABC analysis and JIT Approach)

EY MK
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Unit 6: lleceivables Management LH 6

N,lcaning. signiticancc and te chniclr-res of rcceivablcs rranagernent" Ilvaluation of credit policies

Unit 7: Cash Management LH 4

Motives 1br holding cash" Cash Transf-er systems " Cash Management models ( Baumol model

and Miller - Orr Moclel )

References

Pradhan. R"S" t-inancial Management. Buddha Acadernic Enterprises Kathmandu

Eugene F. Brigham and Michael C. Ehrhardt. Financial Management Theory and Practice. 15rt

edition.

Eugene []. Brighant and.lciel F. Flourston. I':undamentals of Financial Management
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Purbanchal Universit-v
BBA YIII Semester

Course Title : Strategic Management

Code No. : CO 381

Area of StudY: Core
Credit hours : 3

Lecture llours: 48

Course ohjectives:

This course introduces students to the fundamental concepts and practices of strategic

management. It aims to covefs the process of strategic planning, analysis, formulation,

implem entation, and evaluation'

Contents

Unit 1: Introduetion to Strategic Maialement ' LI{ 6

Definition and Importance of strategic management; Levels of Strategy - Qorporate'

business, and functional levels; Strategic lv{anagement Process - Oveiview of the

process: analysis, formulation, implementation, evaluation; Role of strategic

Managers; Benefits of strategic Management; understanding strategic

competitiveness, above-average refuflls afld performance, and their interrelationship;

The competitive landscape, globali zation,and challenges fbr businesses; stakeholders

and the role cfstrategic leaders;

Unit 2: Environmental AnalYsis LH I

Environment Analysis * Concept of environment; Nature of environment [cornplexity'

dynamism, multi-dimensional,'turbulent]; Extemal Environment - PESTEL analysis

(Political, Economic, Social, Technological, Environmental, Legal); Industry Analysis

* Poder's Five Forces model;

InternalEnvironmentResource-basedview;SwoTAnalysisStrengths,

Weaknesses, Opportunities, Threats; Competitive Intelligence;

Unit 3: StrategY Formulation

Business.LevelStrategies_Costleadership,differentiation,focus;

LH TO

Corporate-Level S trate gies - Growth, stability' retrenchm ent" diversi fi cation ;

Strategic All iances-Jointvehtures,partnerships,mefgefsandacquisitions;

InnovationandEntrepreneurship_Roleofinnovationinstrategy;

A,sr+ W(
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Unit 4: Strategy Implementation LH 10

Concept of Strategy lmplementation, Relationship betr.veen formulation and

implementation,

Barriers to strategy irnplementation;

Organizational Structure - Types of structures [Simple, Functional, Divisional, SBU,

Makix, Network] and their impact on strategy;

Leadership and Culture Role of leadership, organizational culture and

organizational politics and power;

Resource Allocation - Allocating financial, human, and technological resources;

Change Management - Managing reqistance to change;

Strategic Control Systems - Balanced scorecard;

Unit 5: Strategy Evaluation and Cortrot LH g

Concept of Skategic evaluation and control, Importance of Skategic evaluation and

conkol. Barriers

to evaluation and control, Concept and Types of Strategic control [premise control,

Inrplementation

control, strategic surveillance], concept of operational conkol; Ethical

Considerations - Ethics in strategic decision-making;

Unit 6: Contempcrary Issue3 in Strategic Management LH 6

Corporate social responsibility and sustainable strategies; Impact of digital

techrologies on strategy; Managing strategic mises; Globalization challenges;

References

Charles W. L' Hill., Melisa A. Schilling & Gareth R. Jones. Strategic Management:

An Integrated Approach.

J.David Hunger & Thomas L. Wheelen. Essential of Strategic

Jfi* w .f,
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Purbanchal University

BBA VIII Semester

Course Title : Financial Markets and Institutions
Code No. : SF 38I
Area of Study: Specialization (Finance)
Credit hours : 3
Lecture Hours: 48

Course Olrjectives:

This course aims at introducing the students to two important {hcets of economy -
financial institutions and financiaf markets.

Content: 1

Unit 1: Introduction LH s
Types, role and functions of financial institutions; types, roles and functions of
frnancialmarkets, financial investment, Rear and financial assets.

Unit 2: Primary Markets and Investment Banking LIl T
Primary market, size and scope, Process of issuing securities, Initial public offering
(IPO), Role and function of investment bankers, Gain or loss of,inveitment bankeri
lNumerical); Regulation body of primary market.

Unit 3: Secondary markets and Instruments L]El
Meaning, key features, types, functions and roles of secondary markets; secondary
market instruments, regulator body: functions of SEBON, Nepal Stock Exchange and
central Depository system, Trading process through secondary markets.

unit 4: Management of cor4mercial and Development Banks LH g
Meaning, objectives and functions af banks; Types and level of banks; Analysis of
linancial statements of commercial and development banks (Ratio analysis, analysis
ofvariation and risk) [numerical]

Unit 5: The Level and Structure of Interest Rates LH g
Meaning of Interest rates, Structure of interest rates, Term structures theories -
Expectation theory fNumerica{1, Liquidity preference theory, and lv{arket
segmentation theory, Determinants of market interest rates fNumerical shovting hatu
interest rate changes wlten infiation premium, default yisk and market risk chinges).

Unit 6: Co-operatiyes and Insurance Campanies LH 6
Concept, objectives and role of cooperatives and insurance companies, Types of
insurance companies, Risk and return for insurance companie s fNumeriiitl.

Mr GrlX
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Unit 7: Regulators of Financial Institutions LH T

Meaning and functions of Nepal Rastra Bank; Monetary policy (Meaning, objectives,
impoftance and types). Tools for monetary policy management; meaning and key
functions of department of cooperatives of Nepal and Nepal Insurance authority.

Suggested Readings:

shresth4 M.K. and Bhandari D.B. Financial markets and Institutians. Asmita
Publications,Kathmandu. ..,
Saunders, Anthony and Marcia Millon Comett. Financiat Markets and Institutions: A

Risk Management Approach. Tata McGraw Hill puhtishing company
Limited, New Delhi

Mishkin, Frederic S., and Stanley G. Eakins. FinancialMatkets and Institutions.
Pearsrsn Education Inc., and Dorling Kindersley (Intria) pvt. Ltcl.

Bhole, L. M. Financial Institutions and Markets: Structure, Growth and lnnovations.
Tata-McGraw Hill Publi.ghing {tomltany Limited, New Delhi

Nclz
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PURBANCIIAL UNTVERSITY

BBAVIU Semester
Course Title

Credit Hours
Teaching Hours
Course Type'
Course Code

l. Course Description

2. Course Objectives

3. Course Contents

: Digital Governance, Ar and Blockchain lbr Business

:3
:48
: Core

: IT 382

l-his course offers a broad understanding of digital governance and its rore in supportingorganizations to manage digital transformation, data. em€
p erfo nn an c e e ffe ct i v e I y. r r c o vlrs o.; il; ; ;;; ;;,, 

" 
_** :,Tff;.,f":: 

,irT:l'" 
#;digital resources, aligning digital initiutir". with strategi" ;;;, ensuring accoLrntabirity,and rrranaging data privacy, compliance, and invest'nenr* rn" course arso introdur:esArtificial Intelligence (AI) and Blockchain from a business and governance perspective,focusing on their applications, benefits, .i.t., 

"th.r, and reguratory irru"r, with emphasison Nepalese organizational and public-sector contexts through relevant case studies.

unit r: Foundations of Digitar rransformation and Digitar Governance @H s)Meaning and characteristics of the digital economy; Structurar shift frorn the traditionaleconomy to rhe digitar economy; Role oitnformation'Tech;;;y (T) in modern business andsociety; Meaning and scope of digital transfbrmation ; n.irTers of digitar transformation;Evolution o1'digital business uno iigitui disruption ; oi.tingri.hing berwee, digilialis&digitalizatiott' and cligital transformaiion: Digitar maturity u'ro ,r. stages; organi2ationaltrattsfi-rrrnation challertges: Meatting alrd irnportance of digitar gove.rance; Govemance versusrnallagenrcllt I Digital ecosystern: stakeholders and key u"io.r,-sr.utegic arignment of busi,ess
1

LIpon successfur compretion of this course, students w,r be abre to:
r Appry digitar governance principres and frameworks to arign technorogy, datainfrastructure, and organizationrr ,"rorr"., with core business objectives.r Evaluate the ethical' legal, and strategic imprications of data ownership, algorithmic

[HilffllTi;ll J"v- 
bv-des i gn, and decent r alized,etworks within colporate and

r Anal'vze digital transfbmation trends, systerqic cyber risks, and operational baniers tosuccessfully advocate for sustainable, inclusive, uro .".fonsibre technorogy adoption inNepalese business and public-sector environments.

0



and IT ; organizational structures for digltal oversight; Introduction to governance frameworks; overview of coBIT and ITIL; Digital transformation initiatives in Nepal ; Global trends irrdigitar poricy ; Ernerging charenges lnd opportunities in digital governance
Case Study: Digitai gove,ance structure of Nepar Rastra Bank or esewa.
unit II: Digitar strategy and organizationar Alignment (LH S)
Strategic planning in the digital age; aligning digitar initiatives with business goars; digitarbusiness rnodels including pla-tform, subscription and freemium ,oj"l.; digitalentrepreneurship and the sl.raring economy; roles ofthe ChiefDigital orficer (cDo) urd oth-.. digiral leadership o"r,r.rrri[[ffiffi:i:t?.,t*lproiects; digital portfolio 

'u'ugr,nJnt; vendor ,nuoug",,"rt and service rever agreernents;outsourcing versus in_house digital strategy; performance meindicators; measuring return onit*,Jlrvestment. 'asurement and key performance

case study: Digitar strategy and leadership rores at Khalti, Daraz,or Nepar rereconr.
unit IIr:'Data Governance, privacy, cybersecurity and compriancu {r,u a)Introduction to data
privacy."g,,utionls;!:'ffi jI';i,T"|T*l[:T:"lx,l,i,*_.;*;:,ffffiff 

::,,J#lcollection to disposal; ethical use of data and algoritrrms; ransparency a,d accountab,ify i,digital decision-making;.intelle"tuut p.of"rfy considerations and digitar rights ma,agement; ;
cybersecurit5z threats incruding ,.ur*ur.,.runsomwarp, phishing and deepfake fraud; businessimpacts of cyberaffacks; r"gar outiguiio^ ro. auiu u."u"rr"r; compriance auditing forbusinesses; corporate social responsibiiity in digital spaces.

:rffl)iJ; iilXflffil;:il:J:::: under the Individuat privacy Act, 2075 andthe impact

unit rv: Artificiar rnterigence for Business Governance 
.,H s)concept and 'scope of Artificial Intelligence in business; evoli:tion and significa,ce of AI;Narrow AI and Generative AI; rure-ba]ed automation and t"anrirg_uused systems; promptengineering fundamentals; AI-enabled business a..iri*--ur.ing incruding descriptive,predictive and prescriptive analytics; applications of AI i, .,urt"ti,rg, finance, human resource

:l,:lffi:Hi 1I ffiffi :: ili:i1, *g*::". 
;; ;;o*,ion; e,h icai ana m,,uger,a,

Case Study: AI_based chatbots, fraud detection and credit scoring in Nepalese banks.
Unit V: Blockchain Frameworks for Business Governance (Lrr 8)Concept and characteristics of Blockchain technology distributed ledger versus centralizedsystems; public, private and hybrid Blockchain models; trust, transparency and traceability inassets and Central Bank

2

digital transactions; digital
Digital Currency; applications of

r995
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Blockchain in supply chains, banking, finance, healthcar" and public services; opportunities
and limitations of Blockchain adoption; regulatory perspectives on Blockchain, cryptocurrency
and digital assets in Nepal and globally.

case Study: Nepal Rastra Bank's directive on cryptocurrency bans vs. its exploration of aNational CBDC and blockchain_based remittance.

unit vr: Emerging Technorogies and the Future of Digitar Governance (Lrr s)
convergence of Artificial Intelligence, Blockchain and cloud computing; Integratedgovernance of Artificial Intelligence and Blockchain; platform economy and digitalecos)'stems; digital transfonnation and change management; cybersecurity gove.rance and riskIttanagemellt; digital ethics and responsible innovation; corporate social responsibility andsustainable digital strategy; Green IT and responsible digital transformation; role of digitalgovernance in crisis management; preparing for future ."grlutory developments; future trendsin digital govprnance and digrtal business.

case Study: Digital Nepal Framework and national digital transformation initiatives.
Suggested lleadings

' Agrawal' A'' Gans, J', & Goldfarb, A. (2018). Prediction machines: The simple economicsof artificial intelligence. Harvard Business Review p..rr. "

o Government of Nepal, Ministry of communication and Information Technology. (n.d.).Digital Nepctlframework 2.0 (litest edition/draft). -..- -
r lansiri, M., & Lakhani, K. R. (2020). compe.ting in the age of A! strotegy and readershipwhen algorirhms and nehvorks ,un ihu ,oird.Harvard B,isioess Review press.

' 
i:l:)r,t;:,.commission' 

(2018). Individuat privacy act, 2075 (20t8) (oficiat Engtkh

' i::;::;;n:::*:,:I:),,y#ed directives and tatest rr/Ar/cyber security guidetinesfor

' I#;jl. 
S'' & Norv is, P' (2021). Artificial inrettigence; A modern approach (4th ed.).

' i:Xil:fi:'w' 
(2017)' crvptosraphv and nehuork securiry: principles and practice(8th ed.),

o Tapscott,D', & Tapscott, A. (2016). Blockchain revolution: How the technologt behindbitcoin ctnd other cryptocurrencies is changing the worrd.portfolio.
o weill, P', & Ross, J. w. (2004 ). IT gov1rnan2e: 

lJow tott p'erJbrmers manage IT clecisionrightsfor superior results. Harvard Eusiness Review p.;..J-'

6
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Purbanchal Universitv

BBA VIII Semester

course Title : security Anarysis and portforio Management
Code No. : SF 382
Area of Study: Specialnation (Finance)
Credit hours : 3
Lecture Hours: 48

Course Objectives :

The course aims at providing the students with knowledge regarding various financial
securities, securities market and their mechanisms, atrd different investment theories.
ln addition, it intends to impart requisite analltical skills for appraising financial
securities and managing portforio of sfich financial assets.

Contents

Unit I: Introduction LH 5
Introduction to Inveshnent & securities: Meaning, Nature,
objectives and process; Definition of Investment, specuration,
Gamblirrg and emotional iuvestment; Financial and securities
markets.

Unit 2: Seeurify Trading LH I0
Trading Mechanism of Nepal: Trading process in primary
market, Trading in secondary markets - order size, Time limit,
Types of orders, payment system, securities Board of Nepal

[sEBoN], concep't of rrading costs, cash and Margin trading:
Purchase (Long position) and short sale (short position) of "

securities p/z m e r i c a If ,

Unit 3: Indexing and Benchmarking LH s
Tntroduction, Securities market indicators, creation of Index
(Price-weighting index, Value weighting index, Equal-
u,eighting index, Geometric mean index ), adjusting for
corporate adjustments in the Index, NEPSE index.

Unit 4: Securities Analysis LH I0

common stock Amalysis - stock valuation @ividend discount
models, j\{odels based on Price-eamings ratios), risk and return
0n cofitmon stock,

,

Y@Y



Unit 5:

Unit 6:

Bond Analysis - Valuation of bonds (Zero-coupon bond,
coupon bond: Redeemable bond, perpetual bond. Callable
bond)

Bond costs and returns (current yield, yield to mafurity, yield to
eall) [All portions cre numerical.]

Portfolio Analysis

Concept of po.tfolio investment, portfolio returns and risks

{Numerical), classification of risks (s,vstematic afld
unsystematic risk), The efficient set theorem, optimul
portfolio, Capital Af.r,*t pricing &,{odel (CAPM), Arbitrage
pricing theory (APT), SML and CML fNamerical), portfolio
perfomnance measurem ent. fNumerical]

Bord Portfolio Management

Duration, Modified duration lNumerica{1, Relationship to bond
price chang es pttumerical], Immuni zatian fltfumerica{1, Active
Management and Passive management of bond portfolio

EJ.2A22

LH 12

LH6

House

Suggested Readings:

Thapa K. & Rana S.B. Investment management. Asruita publications, Kaihman1a.

Bodie, 2., A. Kane, M. J. Alan, and p. Mohanty. Investments, Tata-McGraw Hill,
Neyt Delhi

Reilly, F. K. and Keith, c.B. Investment Analysis and portfolio Management,
Cengage Learning (India) Private Limited, New Delhi

sharpe, w.F., J.A. Gordon, and.v.B. Jeffery. Investments, prentice Hall of India Ltd.,
New Delhi.

Thapa K. Fundamentals of Investme nt. Asmita publications, Kathmandu.
Mukherjee, R. security Analysis and portfolio managem ent. vrkas publishing

Pvt. Ltd. New Delhi.
f]t{ ,\
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Purbanchal Universify

BBA YIII Semester

Course Title: Financial Derivatives and Risk Management
Course Code: SF 383
Area of Study: Specialization (Finance)
Credit Hours: 3
Lecture Hours: 48

Course objectives

This Course aims at providing the Siudents with the knowledge of various type of
financial derivatives and principles and mechanism of flnancial derivatives markets

and the techniques of financial risk Management .

Contents

Unit 1: Introduction LHB
Concepts, features, type and uses of financial derivatives. Function of derivative
markets. Participants in derivative market

Unit 2 : Mechanics of Future marhets LH IO

Concept and types of Futures. Fonn'ard vs Futures. Daily statement and margin . Way
ol'closing Flltul'gs .

Hedging: concept, types and prirrciples . Arguments for and against hedging .

Unit 3 : Mechanics of Option Markets 
" LH 10

concepts of type of options , option terminologies underlying assefs option
quotation pricing option at expiration . strategies involving a single option and a
stock. Protectivs put. coverd call. options combination: straddle, strangle, and

Strap

"M* @"y
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LH8Unit 4 : Option Pricing lVloclels

Binomial and Black Scholes Merton Option pricing Model

Unit: 5 Swap Markets Lll/,fi,
Concept and types of swap. IVlechanics of pricing and valuation of interest rate and

cuffency swap.

Suggested Reading

o change , Don M and Brooksa Robeft, " An Introducing to Defivatives and

Risk Management " Sout} western cengage Learning

r David A Dabofsky and Thomas W miller Jr " Derivatives Valuation and Risk
Management " Oxford University press

r Mananadhar, K D , GB Dahal and KB Dahal " Fundamentals of Financial

Derivatives and risk management . Buddha publication.
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